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THE GAS LINE 


Convention Observations 


Keynote of the A.S.R.E. winter meet- 
ing which the Hotel New Yorker housed 
last week was “back to fundamentals.” 
So the program committee announced 
beforehand, at least. And the intention 
of the program planners was fairly evi- 
dent in listening to the speakers. 

To an elementary student of refrig- 
eration’s fundamentals, like yours truly, 
the sessions were highly enlightening. 
The mysteries of solid COg manufac- 
ture, for instance, were pretty well 
cleared up by A. B. STICKNEY’s talk 
on that subject. 

J. A. GOFF’s exposition of air-condi- 
tioning theory (announced on the pro- 
gram “with classroom methods of pres- 
entation”) also went back to funda- 
mentals, and proceeded with scholarly, 
methodical explanations. 

* * * 


Scientific Approach 


Typifying the truly scientific approach 
to a practical problem of refrigeration 
was L. A. PHILIPP’s explanation of 
Kelvinator’s research into the ebullition 
of refrigerants. His talk showed exten- 
sive study of his subject from the litera- 
ture of more than the American tongue. 
His formulae were carefully developed, 
possible deviations under certain condi- 
tions were freely admitted, and the 
probable magnitude of errors were 
known. 


7 * = 
. 
Third Row Back 

Third row from the front was occu- 
pied each day by General Electric engi- 
neers. Attentive listeners, willing con- 
tributors to a discussion, and glad to 
offer information developed in their 
laboratories. In this group were A. R. 
STEVENSON, ranking vice president 
of the society; CHESTER LICHTEN- 
BERG of General Electric’s Fort Wayne 
(Ind.) works; W. J. KING, young engi- 
neer from Schenectady and an expert 
on heat transfer problems; and R. W. 
AYRES. 

R. T. SMITH, chief engineer of the 
Gibson Electric Refrigerator Corp., in- 
terrupted his busy schedule with the 
Gibson organization to spend two days 
at the convention. Tooling the Green- 
ville (Mich.) plant for next year’s pro- 
duction keeps his working hours from 
becoming dull, he says. 

J. H. H. VOSS, veteran refrigerating 
engineer and maker of Voss ammonia 
condensers, valves, and brine coolers, 
has his own ideas of household refrig- 
erator compressors. If he were making 
them, he would use the two-stage prin- 
ciple. 

C. R. NEESON, chief engineer of the 
De La Vergne Engine Co., showed con- 
siderable interest in all discussions of 
air conditioning, and is reported to be 
working on the development of a new 
room cooler. 
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HARD RUBBER 
EQUIPMENT FOR 
REFRIGERATED 
DISPLAY CABINETS 


DOOR FRAMES, 
SLIDE RAILS, JAMBS, 
GLAZING STRIPS, etc. 


STANDARD AND SPECIAL 
SIZES AND DESIGNS 
Write for information and prices to 
AMERICAN HARD RUBBER CO. 


13 Mercer Street New York, N.Y. 
Other Sales Offices: Akron and Chicago 


CONSIDER THE LELAND 


Compere and test the Leland Credle Base Motor 
before you errive at a choice for your 1933 models. 
Write for Bulletin No. 28. 
THE LELAND ELECTRIC CO. 
Dayton, Ohio 
Ceradien Address 
Toronto 


Cable Address 
Lelect 


NAME PLATES ait KINDS .. 


Vitreous Enameled or All Metal 
Let uz design @ new name plete worthy of the product it 
represents. 


TED _LESULD Co. 


COLUMBUS, OHIO 


SULPHUR 
DIOXIDE 


By John T. Schaefer 
An Idea for Ice Men 


Following GEORGE BRIGHT’s talk 
on “Comfort Cooling With Ice,” M. T. 
ZAROTSCHENZEFF, inventor of the 
“Z” process of quick-freezing, arose to 
submit a proposition in ice refrigera- 
tion that puzzled, momentarily at least, 
quite a few of the delegates. 


Why can’t one arrange to utilize the 
latent heat of evaporation as well as 
the latent heat of fusion of melting ice, 
he queried. In other words, why can’t 
ice be sublimated from the solid to the 
gaseous form like solid COs? About 
eight times as much refrigeration would 
be produced, he showed by calculations 
on the blackboard. From the subse- 
quent discussion, it appeared that the 
answer is a matter of manipulating 
vapor pressures. 

Mr. Zarotschenzeff’s command of 
English, incidentally, is vastly improved 
since the spring of last year when 
George Taubeneck and I interviewed 
him shortly after his arrival in this 


country. 
* ¢ 


7 

Italian Delegate 

Another foreign engineer in attend- 
ance was CARL ZORZI, an Italian who 
has come over to this country to in- 
terest the American refrigeration indus- 
try in his new sealed unit. His machine 
uses a motor with the stator outside the 
refrigerating system, the stator operat- 
ing inside of a shell. 

Mr. Zorzi is the inventor of the 
vacuum feed for automobiles, now sold 
by Stewart-Warner, and has developed 


Showing New Unit 


Carl Zorzi, Italian engineer, at- 
tended the A.S.R.E. convention. 


other devices for refrigeration, hydro- 
gen welding, etc. 


His companion and interpreter during 
the convention was V. Annoni of New 
York City. Mr. Annoni gave me a 
nicely engraved invitation to inspect 
the Steamship Counte di Savoia, new 
pride of the Italian Line, which was 
docked at Pier 86. Convention sessions 
prevented my visit, however. 


A Prod slits esdiens 


GLENN MUFFLY, newest of the so- 
ciety’s ex-presidents, tells an interesting 
story of early days in electric refrigera- 
tion. As chief engineer of Copeland at 
that time, he was seeking a source of 
supply for cabinets. Quotations from 
available suppliers sounded high, so Mr. 
Muffly decided to investigate. He took 
a trip around the circle of cabinet man- 
ufacturers to see how they were build- 
ing them. 

Accustomed to some measure of line 
production system, he was astonished to 
find “carpenter shop” methods prevail- 
ing. Cabinet makers apparently had 
little conception of division of labor, 
and didn’t seem to welcome suggestions 
to reduce production costs. 

The upshot of the affair was a confer- 
ence with WILLIAM ROBERT WIL- 
SON (now president of Copeland) then 
in active management of the Murray 
Body Co., in which plans were made to 
build Copeland cabinets in a section of 
the large Murray plant. 

For two years this arrangement con- 
tinued. Automotive production technic 
was applied, and costs materially re- 
duced. Interested visitors to the set-up 
were cabinet makers of the old school. 
Ideas evolved in the Murray works 
were later adopted by the regular cabi- 
net manufacturers. 

. . 


. 
Among Those Present 
Seen in and about sessions of the 
convention: 
TOM COYLE, refrigerant specialist 
of Roessler & Hasslacher Chemical Co., 
Niagara Falls, N. Y. 
J. B. CHURCHILL, one of the fine old 


VIRGINIA SMELTING CO 
cue ~ a 


witt woe 


men of the refrigerating engineering 


profession, now doing consulting work 
in New York City. 

E. T. WILLIAMS, popular consulting 
engineer for Servel, Inc., and a leader 
in recent attacks on F-12. 

D. P. HEATH, one of the originators 
of the steel shell type of household 
evaporator, now working on new de- 
velopments in the same line. 

HARRY HARRISON, §$ aristocratic 
looking engineer of the Brunswick- 
Kroeschell organization. Deliberate, 
kindly, looks and acts English. 

HUGH KEELER, professor at the 
University of Michigan, Ann Arbor, 
routed an automobile trip through New 
York for the convention. 

R. J. THOMPSON, who moved from 
Frigidaire to Kinetic Chemicals, Inc., 
about a year ago, to assist in F-12 de- 
velopments. 

A. D. McLAY, engineer of the Detroit 
Edison Co., who addressed the conven- 
tion on air conditioning from the stand- 
point of a power company. 

E. R. RYAN, who managed the Bos- 
ton A.S.R.E. meeting last spring, enjoy- 
ing the role of a spectator again. 

L. L. LEWIS, Carrier engineer and 
active participant in any discussion of 
air conditioning. 


LITERATURE OF 
MANUFACTURERS 


Catalogs, bulletins and other mate- 
rials recently issued. 

Manufacturers are requested to send 
copies of new trade literature to 
Electric Refrigeration News. 


Roper Furnaces 


Roper gas-fired, warm-air furnaces 
and Roper air-conditioning system are 
described in detail in a 25-page booklet 
issued by Geo. D. Roper Corp., Rock- 
ford, Ill. The advantages of gas heat- 
ing, the special features of the Roper 
furnaces, and the installation of air 
conditioning in connection with gas 
heating are duly considered. Methods 
for determining the right size furnace 
for the job, for estimating the heating 
cost for the season, and tables giving 
dimensions of various models, and size, 
capacities, and weights of the models 
are included. 


Refrigeration Service Supplies 


Home Appliance Service Co., Greens- 
boro, N. C., dealer, jobber, and manufac- 
turer of refrigeration parts and supplies 
has just issued a catalog listing its 
replacement parts, carbon brushes, bear- 
ings, valves and tube fittings, and con- 
densers. The catalog likewise describes 
beverage coolers, all-electric coldservers, 
and mobile bars. 

One section of the catalog is de- 
voted to cooling units, another to ex- 
pansion valves, and the last to evapora- 
tors. A control unit for use with elec- 
tric refrigerators on alternating-current 
systems is also described. 


Clarage Engineering Data 


A general catalog containing brief 
but complete descriptions of the entire 
line of equipment offered by the Clarage 
Fan Co., Kalamazoo, Mich., has been re- 
cently issued by that company. The 
contents of the book include unit air 
conditioners, unitherm unit coolers, uni- 
therm unit heaters, air washers, fans, 
blowers, exhausters, nozzles, blast gates, 
louver dampers, sheet metal doors, etc. 


Kellogg Service Manual 


An 87-page service manual has been 
prepared by the Kellogg Mfg. Co. of 
Rochester, N. Y., and is ready for dis- 
tribution among service men every- 
where. The book, which is of pocket 
size, presents a discussion of the gen- 
eral theory of refrigeration, and of vari- 
ous refrigeration systems, and gives in- 
struction for supplying numerous kinds 
of service to all units. 


R & H Price List 


The Roessler & Hasslacher Chemical 
Co. of New York City has just issued 
its quarterly price list booklet, contain- 
ing announcements of new develop- 
ments in the company, and a detailed 
price list of chemicals which it has 
a for manufacturers in all indus- 
tries. 


Universal Service Manual 

A 118-page manual for installation 
and service of domestic and commercial 
refrigerating equipment has been pre- 
pared by the Universal Cooler Corp., 
Detroit. This book is divided into four 
sections, the first of which deals with 
refrigeration terms, the refrigeration 
cycle, and methyl chloride as a refrig- 
erant. 

Section B gives instructions for the 
installation of self-contained cabinet 
models, and the service of Universal 
cooler compressors for household refrig- 
erators. Section C treats of the installa- 
tion and service of Universal commer- 
cial systems, while the last section 


deals with milk cooling. 


Engineers Discuss 
Fundamentals 


(Concluded from Page 1, Column 5) 
Harrison spoke last, on the “Carrier 
Cold Diffuser.” 

“Refrigerating Plants” was the sub- 
ject of the fourth session, Thursday 
afternoon, presided over by Mr. Oakley. 
Fred Ophuls discussed “Refrigeration in 
the Brewery,” W. E. Zieber described 
“Cold Storage and Warehouse Refrigera- 
tion,” followed by A. B. Stickney with a 
paper on “Thermodynamics of COse 
Cycles,” and P. F. Sealey on “New 
Equipment in Ice Cream Manufacture.” 

The official social function of the con- 
vention was the stag dinner and jam- 
boree Thursday night when a number 
of professional dancers, singers, and 
musicians produced some highly amus- 
ing entertainment. 

The last session of the convention was 
given over to subjects in the commer- 
cial-domestic field. Mr. Stevenson pre- 
sided, introducing the following speak- 
ers: L. A. Philipp on “Ebullition of Re- 
frigerants,” H. J. Gerlach, General Elec- 
tric Co., on “Production Layout of a 
Cabinet-Making Plant,” and A. D. Mc- 
Lay, Detroit Edison Co., on “Air Con- 
ditioning and the Central Stations.” 

The next national meeting of the so- 
ciety will be held in Chicago during the 
Century of Progress, D. L. Fiske, secre- 
tary, announced. 


FINAL PLANS MADE FOR OIL 
BURNER SHOW 


NEW YORK CITY—Final arrange- 
ments and floor plans of the tenth 
annual oil burner show to be held in 
Chicago at Hotel Stevens, June 12-16, 
have been announced. 

The show opens immediately following 
the inaugural of Chicago’s “Century of 
Progress” or World’s Fair. 


WABASH RAILWAY 19 
USE ICED AIR COOLERS 


DECATUR, Ill.—Officials of the VW a- 
bash Railway have approved desig \s 
for air-conditioning equipment, usi. 
ice as a refrigerant, to be installed » 
various cars and coaches on the Waba h 
line. 

One ice bunker and set of air-con 
tioning equipment will be installed 
each of the company’s Pullman par): 
cars, diners, and combination club ar j 
parlor cars, and all chair cars will be 
equipped with air-conditioning systems 
at either end. 

Each bunker will have a capacity of 
1,500 to 1,600 lbs. of ice, and will be 
loaded with 50-lb. blocks through a, 
opening at the top. The fan in each 
system will be driven by a %-hp. motor, 
and similar motors will operate the 
cold water pumps. 

All motors used in each car’s equi; 
ment will be powered by current from 
the 500 AH batteries and 4-kw. genera- 
tor under the car. 

It is estimated that day coaches anid 
chair cars can be equipped with ai: 
conditioning systems at a cost of $3,200 
per installation, a part of this cost being 
necessitated by alterations and refinish- 
ing required in the cars’ present con- 
struction. 

Installation concurrent with the build- 
ing of a new car could be made at a 
cost of $2,500, it is estimated. 

In a series of test runs made on the 
Wabash Banner Blue Limited between 
Chicago and St. Louis, it was found 
that the cars’ temperature could be held 
between 74° and 80° F., corresponding 
to 94 per cent on the comfort cooling 
scale, when outside temperatures reach- 
ed the 98° mark, with a high degree of 
humidity, officials state. 

Twenty-five per cent of the air from 
the fans was brought in from the out- 
side, the other 75 per cent being recircu- 
lated air. 


specified 


FOR ULTRA-QUIET AND DEPENDABLE 
MOTOR PERFORMANCE 


6441 PLYMOUTH JA 


Wagner Repulsion - Start- 
Induction Motors 


The preferred motor for electric re- 
frigerators—rubber-mounted for do- 
mestic; rigid-mounted for commer- 
cial units. High efficiency, long-hour 
duty performance, quiet from start 
to stop—ideally suited for refriger- 
ator duty. All frequencies, voltages 
interchangeable for given horsepower 
ratings. 


Wagner Rubber-Mounted 
Motors 


For . ultra-quiet, vibrationless per- 
formance—designed especially for 
domestic refrigerators where abso- 
lute silence is demanded. All types 
of Wagner motors are available wit! 
rubber-mountings. Interchangeab!e 
with rigid-mounted motors. 


Wagner Capacitor Motors 


A compact unit—the last word i: 
capacitor motor design, applicab ° 
to the majority of refrigerators r°- 
quiring small fractional horsepow:r 
motors. Conduit-box is part of ti 
capacitor-box—no special appen 
ages; all connections made in o1 ° 
box, rigid or rubber-mounted. Inte 
changeable with other types. 


Wagner Built-In Motors 


The product of some fifteen yea s 
of experience in refrigerator-mot: © 
building—designed and built to o: - 
erate without attention in herme! - 
cally-sealed refrigerator units. Hi; 1 
efficiency, low operating temperatur ’, 
specially designed to operate in 1- 
frigeration fluids. 


For complete description, ask for 
Bulletin 167 


VE., ST. LOUIS, MO. $3! 
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NEW YORK CITY 


SALESMAN LEADS 
SERVEL ‘DIGGERS’ 


S. R. Dawson Sells 129 
Apartment Units & 
3 Commercials 


EVANSVILLE, Ind.—To S. R. Daw- 
son, Servel Sales, Inc., New York City, 
the credit for having made 
greatest number of sales during the re- 
cent Servel gold rush, national sales 
contest, according to C. A. Miller, sales 
manager. 

Dawson closed two apartment con- 
tracts, calling for a total of 129 Servel 
Hermetic models SB-4. In 
these, he also made three commercial 
nstallations. 

L. A. Bickerton, salesman for Ristig, 
Inc.. Washington, D. C., dealer, 
aged more than one sale every two days 
juring the contest, having a total of 
28 sales for the period. 

The first 50 Servel salesmen to qualify 
as members of the Diggers’ Club, an 
organization of salesmen making five or 
more sales during the contest, in the 
der of their qualification, are: 

John W. Kurtz, H. C. Noll Co., Omaha; 
H. W. Schaller, Schaller Bros., Chicago; 
David Berdy, Majestic Refrigerator Corp., 
Brooklyn; S. G. Cubbison, Southern Indiana 
vas & Electric Co., Evansville, Ind.; A. O. 
Schaller, Schaller Bros., Chicago. 

Herbert Levine, Majestic Refrigerator 
‘orp., Brooklyn; Louis Lieb, Majestic Re- 
frigerator Corp., Brooklyn; E. F. Schaller, 
Schaller Bros., Chicago; Harold Bloom, 
Servel Sales, Inc., Chicago. 

E. E. Pucci, Servel Sales, Inc., Chicago; 
Harold MacWright, Automotive Equipment 
. Newark; George Clark, Servel Sales, 
Inc... New York City; E. J. Bendell, Servel 
Sales, Inc., New York City; Joseph Kaiker, 
Schaller Bros., Chicago. 

Fred Frohn, Servel Sales, Inc., New York 
ity; E. Strassburger, Schaller Bros., Chi- 
ago; J. H. Brown, Way Engineering Co., 

(Concluded on Page $8, Column 2) 


(ELVINATOR PROGRAM 
TOLD TODISTRIBUTORS 


DETROIT—Twenty-two distributors’ 
representatives and district managers 
ame here last week to learn Kelvina- 
‘tor’s sales and advertising program for 


gov’'s 


1933. 
Their visits at the factory were in 
reality miniature distributor conven- 
tions, with audiences of two or three 
men listening to talks by J. S. Sayre, 
‘ales Manager, and Vance Woodcox, di- 
tector of advertising and sales promo- 
Concluded on Page 8, Column 1) 


Connelly Co. Anpsinted 
Grunow Distributor 


BILLINGS, Mont.—F. B. Connelly 
‘0. has been appointed distributor for 
now electric refrigerators in the 


thwest territory, according to Ken-| 


ta A. Connelly, vice president. 
addition to the offices here which 
be maintained for service to the 
ers in this district, warehouses and 
es will be opened in Seattle, Spo- 

sane, and Portland, Ore. 
The F. B. Connelly Co 
eral Electric refrigerator 
in this city. 


was formerly 
distribu- 


the | 


addition to | 


aver- 


| 


| 
| 
} 


| 
| 
| 


* GSBY ; GCRUNOW 
SPECIAL TO 
s FRENCH LICK 
Majestic 


Refrige 


DETROIT, MICHIGAN, DECEMBER 21, 1932 


Entered as second-class matter 
Aug. 1, 1927, at Detroit, Mich. 


THREE DOLLARS PER YEAR 
TEN CENTS PER COPY 


| Majestic Representatives Off for Convention 


DETROIT — The first winner to be 
announced in the Christmas retail sales 
contest of the Leonard Refrigerator Co. 


Co. of Baltimore. 


He received as his prize a factory 


check and a Hamilton-Beach food 
mixer. The latter was his reward for 
selling five Leonard refrigerators and 


the check for 
Nov. 15. 

Two other Leonard salesmen fell in 
line behind Mr. Singer and won early 
j}awards. They were P. M. McClanahan 
|of the Modern Appliance Co., Charles- 
}ton, W. Va., and Thomas J. Dorate of 
| the Community Appliance Shop, Albany, 
|N. ¥. Both these men officially reported 
five sales and McClanahan’s included 
| three of the highest priced models in the 
| line. 
| The contest officially closed Dee. 15, 
| according to factory officials, and com- 
| plete results will be announced shortly. 


doing the job before 


MURRAY CHOSEN FAR EAST 
MANAGER FOR KELVINATOR 


HONOLULU George F. Murray, 
former sales manager of the Mathews 
Refrigerating Co., Kelvinator distribu- 
tor at Montgomery, Ala., is now Kel- 
vinator’s representative in the Far East. 
| Mr. Murray spent several weeks here, 
| while on the way to Yokohama, and 
| during his stay conducted a sales school 
for the Weldsteel Supply Co., distribu- 
tor for the Hawaiian Islands. He also 
assisted Manager Paul Stermer in set- 
ting up his operation for more effective 
sales work in the island territory. 


is Jacob Singer, salesman for the May 


Grigsby-Grunow officials and distributors leave Chicago for annual convention at French Lick, Ind. 


BALTIMORE SALESMAN Census Figures Show 808,504 Domestic 
WINS LEONARD PRIZE’ Refrigerators (Self-Contained Only) 


Were Manufactured in 1931 


WASHINGTON, D. C., Dec. 21.—The 
Bureau of the Census announces that 
| according to a preliminary tabulation of 
| data collected in the Census of Manu- 
facturers taken in 1932, the value of me- 
chanical refrigerators and refrigerating 
machines using refrigerants other than 
ammonia, made in the United States in 
1931, amounted to $156,211,388 (at f.o.b. 


ENGLISH KELVINATOR 
CLOSES GOOD YEAR 


DETROIT Kelvinator, Ltd., of Lon- 
don, England, recently closed a success- 
ful year, despite the handicap to busi- 
ness caused by the drop in exchange 


third in 29 countries, according to 
Howard A. Lewis, treasurer of Kelvina- 
tor Corp. and vice president of Kelvina- 
tor of Canada, Ltd., who returned re- 
cently from a European tour. 

For the parent corporation, Mr. Lewis 
is also in general charge of export 
activities. 

“As far as the English operation is 
concerned, the months of October and 
November showed a considerable per- 
centage of improvement over the same 
months in 1931,” Mr. Lewis said. “I was 
impressed with the improvement in 
business conditions on the other side.” 


contacted distributors at key points in 
Great Britain and on the Continent. 


The new Pacific representative con- 
ducted a good will tour of a group of 
American Boy Scouts to the Far East in 
1929. 
| When Mr. and Mrs. Murray sailed 
from Honolulu for Yokohama aboard | 
the S.S. Tatsuta Maru, they were given 
| the Aloha farewell 


Continental Motors Corp. to Market 
New Car Direct to Customer 


By Elston 


7 ETROIT When Continental 


‘rr of automobile motors, makes its 
fi ial debut early in 1933 as an automo- 
manufacturer, it will introduce 
ething new in the field of motor 


merchandising—a  factory-to-con- 
er system of distribution. 
alers and agencies will be elimi- 
t d, and the factory will conduct most | 
he seliing activities by means of 
t-mail, according to F. L. Rockel- 
Continental’s vice president in 
ge of marketing, and former presi- 
of Plymouth Motor Corp. 
ily the company’s line of four-cylin- 


cars will be sold by this direct | 

handising plan. It’s new six-| 

der cars will be sold through ti | 
5 ttorships. 


e new method will effect a saving | 
2 to 15 per cent in selling costs, 
Rockelman estimates, and will 
it possible to sell the cars at 
Ss lower than would be profitable 


| will be 


; one 


D. Herron 


,if other merchandising plans were used 
ors Corp., for 30 years a manufac- 


As described by the vice president, the 
direct-selling setup will be as follows: 
Continental Motors Corp. will secure 
the services of several thousand inde- 
pendent garage owners as “terminal 
men.” They will act as salesmen for | 
the four-cylinder cars, and their garages 
authorized to service the auto- 

mobiles. 

Terminal operators will not be re- 
quired to buy a stock of the cars. They 
will, however, be obliged to purchase 
of the automobiles for use as a 
demonstrator, and to permit the com- 


(Concluded on Paye 2, Column 2) 


CHRISTMAS NOTE 


SCHENECTADY, N. Y. 


With every 
“white line” Frigidaire sold before 
Christmas, Flood Electric Co., Frigid- 


aire dealer here, 
radio set free. 


is offering a Philco 


which has reduced buying power one- | 


During his journey abroad, Mr. Lewis | 


factory prices), an increase of 3.9 per 
cent as compared with $150,309,209 re- 
ported for 1929, the last preceding 
census year. 

The total production of domestic elec- 
tric refrigerators, complete with cabi- 
nets, in 1931 amounted to 808,504, valued 
at $101,663,647. These figures represent 
an increase of 34.2 per cent in number 
and a decrease of 1.4 per cent in value 
as compared with 602,370 domestic elec- 
trie refrigerators, valued at $103,085,042, 
reported for 1929 

No figures in regard to the numbers 
of the other types of refrigerators man- 


ufactured in 1929, comparable with 
those given in Table 2 for 1931, are 
available. 

The total for 1931 is made up as 
follows: 

Domestic electric refrigerating sys- 
tems*—with cabinets, capacity under 


6 cu. ft., 463,942, valued at $51,805,706; 
with cabinets, 6 cu. ft. or more but 
under 10 cu. ft., 322,330, valued at 
$45,741,393; with cabinets, 10 cu. ft. or 
more, 22,232, valued at $4,116,548; with- 
out cabinets, all sizes, $10,195,679 
Commercial—electric water coolers 
with refrigerating systems, 22,638, 
valued at $2,518,617; ice cream cabinets, 
complete with evaporators or cooling 
units and compressors, 52,540, valued at 


(Concluded on Page 2, Column 1) 


*The term “system,” as used here, refers 
to a complete assembly, consisting of “high 


side” and “low side,’ with motor, control 
and expansion valve or its equivalent. The 
cabinet 1s not a part of the system 


Third in a Row! 


For the third successive year the Christmas window display of the 
Storz Electric Refrigeration Co., Omaha G. E. distributor, “makes” 
Electric Refrigeration News (see Dec. 17, 1930, and Dec. 30, 1931, issues). 
T. P. H. Erwin, sales promotion manager, congratulations.—Editor. 


MAJESTIC SHOWS 
NEW PRODUCTS 
TO DISTRIBUTORS 


Electro-Sealed Machine 
To Be Featured in 
Advertising 


FRENCH LICK, Ind.—-With approxi- 
mately every distributor represented by 
from one to four executives and sales- 
men, the Grigsby-Grunow Co. intro- 
duced its new lines of refrigerators and 
radios at a sales convention held here 
Wednesday, Thursday, and Friday of 
last week. B. J. Grigsby, chairman of 
the board and president of the company, 
presided at all the meetings. 

The principal new note in Majestic’s 
advertising program for 1933 is “Electro- 
Sealed” 


refrigeration (a new type of 
hermetic sealing). 

Other features in the new line are 

the “Stay-Kold” defroster, which main- 


tains a cycle of refrigeration during 
defrosting; the “Auto-reset Protector,” 
a device which overcomes refrigera- 
tion suspension due to low voltage; 
a fast-freezing tray; a non-mar shelf 
finish; and a new type construction and 
insulation which will be designated as 
the “Isolator” wall. 

Models presented were newly designed 
4-cu. ft., 6-cu. ft., and 8cu. ft. boxes. 
John F. Ditzell, assistant vice president 
in charge of refrigeration, presented the 
new refrigerator line and company 
policy at the Wednesday meeting. 

Charles R. Klopp, promotion 
manager of the refrigeration division, 
discussed the 1933 policy on dealer or- 
ganization, and improvements’ which 
have been incorporated in the “Master 
Dealer Plan,” at the same session. 

On Thursday, the new radio line was 
presented by W. G. Peirce, Jr., assistant 
vice president in charge of radio. This 
consists of seven models, ranging from 
small table sets to full-size consoles. 

A part of the Thursday session was a 
talk by M. E. Paradise, in charge of 

(Concluded on Page 2, Column 38) 


sales 


PETRIE, TAYLOR HOLD 
MEETING IN CHICAGO 


CHICAGO—Swinging into the mid- 
west, after a series of two-day “stands” 
along the East coast, the “flying squad- 
ron” of the Leonard Refrigerator Co., 
headed by R. I. Petrie, sales manager, 
and A. M. Taylor, merchandising direc- 
tor, conducted a wholesale school here 
last week, with 21 representatives of 
three distributing organizations in at- 
tendance. 

The L. C. Wiswell Co., 
tributor, was the official 
(Concluded on Page 8, 


Chicago dis- 
host at the 
Column 5) 


Apex Moves Eastern 
Office to New York 


CLEVELAND L. Edward LeVee, 
eastern divisional manager for Apex 
Rotarex Corp. of this city, will transfer 
his headquarters from the home office 
here to the company’s New York City 


branch on Jan. 1, 1933 

Mr. LeVee will direct the selling of 
more than 30 Apex district managers 
located in the larger cities from Buf 
falo to Washington, D. C., and from 
Pittsburgh to Boston. He has been as 
sociated with Apex for five years 


Freeze King Assets 
Offered at Auction 


CHICAGO, Dec. 21.—Assets of the 
Freeze King Refrigerator Corp., bank 
rupt manufacturer of Freeze King elec 
tric refrigerators, were offered at auc 
tion yesterday by Samuel L. Winternitz 
& Co., auctioneers 


Equipment offered for sale included 
125 finished refrigerators, as well as 
quantities of evaporators, cabinets, in- 


sulation, water-cooler cabinets, refrig 
erator parts, production machinery, and 
fixtures. 


Hasler and Associates 


Buy Haven Mfg. Co. 


MILWAUKEE—The assets of the 
bankrupt Haven Mfg. Co, manufac 
turer of refrigerating machinery, com 
pressors, and vacuum pumps, have been 
purchased by P. W. Hasler and 
ciates, who will continue the manufac- 


asso 


ture of the Haven milk cooling unit and 
c-mmercial units under the name of the 
Haven Co. 
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ELECTRIC REFRIGERATION NEWS, DECEMBER 21, 1932 


Census Bureau Reports on Refrigeration Production in 1931 


. . 
VALUE OF OUTPUT IS Table 1.—Summary for the Industry: Table 2.— Mechanical Ref rigerators— 
. 
SET AT $] 56 111 388 1931 & 1929 Production by Class, Number, and 
yGal, Per cent Value: 1931 & 1829 
of increase 

Concluded from Page 1, Column 4) (+) orde-| [The figures for 1931 represent production; those for 1929 refer to sales (shipmen ; 
a0 705,843; on pte aa 368% 1989 crease (—) or deliveries) by manufacturers] 

’ “ ’ 1 
(compressors, cooling coils or evapora-| Number of establishments ....................... 36 34 * _ a 
tors, and cooler or display cases), 34,425, | Wage Earners (average for the year) (1)......... 15,624 16,883 —~ FS Mechanical refrigerators and refrigerating systems (1) on 
valued at $2,583,646. id ne Ee ee eee ee eee eee $20,146,306 $26,196,076 —23.1 (using refrigerants other than ammonia) made in 

Compressors and evaporators, all | Cost of materials, = and purchased onaennin enna sii all industries, total value .............0c.ccccccceccecceees $156,211,388  (2)$150,309 209 
sizes, for sale separately (including com- on A AI LEE ES : ranean a Made in the mechanical-refrigerator industry, value... .$149,320,529  (2)$147,080 »44 
pressors and evaporators for use in| Products, total value (2), (3) .................06 $156,570,812 $161,565,676 o~ $3 Made as secondary products in other industries, value.. $6,890,859 $3,228 365 
multiple systems in apartment houses Mechanical refrigerators ................se00- $149,320,529(4) $147,080,844 + 15 aa 
and elsewhere), $12,706,634. Other products, and receipts for custom Domestic (household)—compression type (electric): 

Absorption type refrigerators and ERE Ore Te er rie $7,250,283 $14,484,832 —49.9 Household, with cabinets 
parts for all types, $15,837,322 Pe a ER eer oe eee Ce TIT eee Teer 808,504 602.370 

; >. Value added by manufacture (5) ................ 900,788 $89,152,629 + 6.4 Ns SNe chSinS Sachs AT Ine so OREKES EKER EEL OSS 1 7 £ 

It is impossible to calculate, from the *Per cent not computed where base is less than 100. sis —— v $101,663,64 $103,085 .042 
census records, the total number of com- Capacity under 6 cu. ft. 
plete mechanical refrigerators (cabinets (1) Not including salaried officers and em-|age number of wage earners can not be Sulphur dioxide 
with refrigerating systems installed) | ployes. The average number of wage earn- accepted as representing the average wage EEE FSEEDEREEE SS HOn Da Orerauearinstnecvasensesseeoen 426,008 (3) 
manufactured in any given year, for the | org is based on the numbers reported for | received by full-time wage earners. In mak- —_ Ne a $46,889,367 (3) 
reason that certain manufacturers Of | the several months of the year. This aver- ing comparisons between the res for ethy? chieride 

tines ver sepia age TE hi id as Dad aed bass civsis ahey birds 47,934 (3) 
refrigerating systems pure ae cir lage probably exceeds somewhat the num- | 1931 and 1929, the possibility that the propor- I i Dk MB a ay : 
cabinets and have them shipped t0| yer that would have been required for the/tion of part-time employment was larger LETS GRAS Ah bab Sel atic shed bee celta aa de nee ee $4,916,339 _ (3) He 
warehouses for assembly. _ | work performed if all had been continuously |in one year than in the other should be 6 cu. ft. or more but under 10 cu. ft. 

In these cases both the manufacturers | employed throughout the year, because of | taken into account. Sulphur dioxide 
of the systems and the manufacturers | the fact that manufacturers report the num-| (2) Manufacturers’ profits can not be eer ere reste ee eee 308,866 (3) 
of the cabinets report separately to the | per employed on or about the 15th day of | calculated from the census figures because MT As ois iss MEMO ESE CEt has siavesheer endows $43,509,957 (3) DA 
Bureau of the Census, but no reports | each month, as shown by the payrolls, usu-|no data are collected for certain expense Methyl chloride 
are made for the assembling done in ally taking no account of the possibility |items, such as salaries, interest on invest- SE a ee ee 13,464 (3) 
their warehouses. that some or all of the wage earners may/|ment, rent, depreciation, taxes, insurance, MN ENE oo AG ek eF RGA eds REECE NE EAHEER INAS VOSS ED Davee; $2,231,436 (3) CR 

Moreover, certain dealers purchase | have been on part time or for some other |and advertising. - . en —__—_—_—— 3 
their refrigerating mechanism and Cabi-| reason may not actually have worked the| (3) For 1931, production; for 1929, sales er” an 22,232 (3) 
nets from the manufacturers and have | entire month. Thus it becomes necessary to | (shipments or deliveries) by manufacturers. ie Fe : CH 
them shipped to warehouses for assem- | sive equal weight to full-time and past-time| (4) Tho amownt received for sopair work| ___VOMO -oo-sceevscceesecceeeeceeescessreeseeceesseseesees $4,116,548 (3) an 
bly. These dealers do not, of course, | wage earners in calculating the average, and | has been deducted from the value of me-| Household, complete systems (1), without cabinets, all sizes Phon 
report to the Bureau of the Census 4S | therefore the average may overstate some-|chanical refrigerators as published for 1929 ue” AB eg Rage Ae rn aide aah aia 116,915 (3) yr 
manufacturers. what the amount of full-time employment. |and added to the value of “Other products.” Scan vin sce hb e SEV RESEND Rode sarben este .... $10,195,679 $8,589,478 Grun 

Thus the census figures show the en-| Por this reason the quotient obtained by| (5) Value of products less cost of mate- Sulphur dioxide Pre 
tire output of refrigerating systems for dividing the amount of wages by the aver-/|rials, fuel, and purchased electric energy. NE Teeter sha 6 chikiieswivae Renta s.coa ta Ae S ES seasoned 116,915 (3) Cotur 
sale as such by manufacturers, of cabi- EE ee eet ee ea er $9,491,974 (3) triat 
nets for sale as such by manufacturers, e Methyl chloride apes 
and of complete refrigerators for sale C t t | M t t S ll N C EE Anbich tes barsciaaneeheadvesadaasswnasias (4) (3) a 
as such by manufacturers, but do not on men a 0 ors 0 e ew ar Lo a aOR ee, EET eee eee eee er eee $703,705 (3) ft b- 
show the total number of complete re- - — 

j j ing 3 Commercial—compression type (electric): Fre 
frigerators produced, including those D t t C _ cae 
assembled in warehouses. Irect tO Consumer Water coolers, complete with refrigerating systems (1) ron - et 

This industry, as defined for census Owe Pieris Cincii 
purposes, embraces establishments en- —_—_—__-_— , PR = gy nel FP eLa HERTS ASAD EARS eve be ON Raee EERES FOR a $2,518,617 $3,387,393 oa 1 
gaged wholly or principally in the man- (Concluded from Page 1, Column 2) to the factory, indicating that he is in- Sumber a1.008 @) . . wf 
ufacture of mechanical refrigerators | pany to use their show windows for dis- terested in the new automobile. ——_—_ ghee alec eh PR rm sales 
and refrigerating systems (both do-| playing posters, placards, and other} The factory will immediately forward aa ee tte rerenreneenaneses — 
mestic and commercial) using refrig-|types of window advertising matter. |to the prospect a packet of descriptive I 1,596 (3) BAL 
erants other than ammonia. This class} Continental hopes eventually to estab-| 4nd specification material designed to (ERR RI Re nen en ciannia 9254.157 3) 
of refrigerators includes not only the/lish 10,000 of these terminals through-|40 4 straight selling job, and will invite | ._._ TP" "tts ss : : 
motor driven or compression type but|out the country, according to Mr.|the prospect to visit the nearest termi-| Ice cream cabinets, complete with evaporator GEN 
also the absorption type, i. e., that |Rockelman. nal, address of which will be given, for} or cooling unit and compressor 
which uses heat to actuate the cooling] Distributorships of the 6-cylinder cars | # demonstration. : SNE Haba scnseransarorasersenerssvansseneesureneeones 68,540 @) 
nadium. will serve as stock storage points in Pharr bo groaned ge - ee of ME Fare kainuas seG ESOS rd RESTAE NOE SEES SED da pteeseneas $10,705,843 $8,819,935 NE’ 

Manufacturers of cabinets for sale as | strategic locations in the United States, i mt ag sys a = “the Mes nig 7 ao Other complete commercial refrigerators (compressor, Baldw 
such, whether for use with mechanical|and distributors will be pair a small “en 2 oo Se ae a ok o Make! cooling coil or evaporator, and cooler or display case) Elect 
refrigerating systems or for use with|sum for preparing the cars for delivery os sean lo give a short sales BUBMEDOP oo c cece cc ce ccesenssesesncveeseceeesrsenceecs 34,425 (3) of ste 
ice, are classified in the “Refrigerators|to buyers after shipment from the fac- "EP the La Z pear in: Catch ints ME plgser ech Gh kde tnd iotucn coe ccc: Siar sa kaa sake edt $2,583,646 $1,941,900 last M 
and refrigerator cabinets, exclusive of | tory. . ’ a fg peer eg ag regen apron wea tl 
mechanical refrigerating equipment” in- Continental Motors Corp. will conduct ot dig le ean oe oe (all ‘ises), value patie Tr clea cebverdhsecchiees Yesans : ibesaeci $12,706,634 $10,246,962 a 
Gustry. henge tables mare) : nation-wide advertising ag ter tase aad Payments may be made through finance | Absorption type refrigerators and parts for all types, value... $15,837,322 (2) $14,238,499 ‘Ee ? 

Statistics for 1931, with comparative | direct-mail campaigns to interest pros- companies, if the buyer wishes rreeage: 
figures for 1929, are given in the follow-| pective buyers in the 4-cylinder car. All Mr Tockelean states that tereninal (1) The term “system,” as used here, refers to a complete assembly, consisting of i sie 
ing tables. All figures for 1931 are pre-| forms of advertising will carry coupons man will be paid on a fiat rate basis — — 2 “low nly 4 motor control, and expansion valve or its equivalent. , hs < 
ol ha isi j t d a wkd e cabinet is not a part o e system. rush ¢ 
liminary and subject to revision. which a prospect may fill out and sen and thet the sum will be email because ci thevtnea, tee FE wl A ang . ford 

of the limited amount of sales effort and (3) No comparable data. gradu: 
expense required of the terminal man (4) Data incomplete. bert I 
= as compared with that required of the (5) The value of evaporators for sale separately has been combined with that of Last 
“~ O average automobile dealer, since most | °°™Pressors to avoid the possibility of disclosing the output of individual establishments. pointe 
of the selling cost will be borne by the roup 
factory. manuf 
Likewise, distributors of the 6-cylinder makin 
cars will find it unprofitable to sell the $300,00 
four’s except to walk-in prospects, be- tructi 
cause the short discount will make it lend t! 
unprofitable to spend money or time on 
promoting sales of the small car. 
In addition to receiving a small sum ou ] 2? 
from the sale of each car, terminal men 
will profit from their sales because M P] 4 4 
most of the cars sold, being in their 1933 KEL\ 
own vicinities, will naturally be re- y ans or e 
turned to the terminals for service when 
it is required, Mr. Rockelman explains. (Con 
Terminal men will not be expected . : mm. ' 
|to take trade-ins unless the latter can, | Never was there a time when the man ry fc 
beyond doubt, be sold at a profit. The | who would make money in the refrig- Jame 
vice president points out that the low eration business needed to keep so ice. er a 
price of the new car will stop many closely informed of the activities and nes, 
trade-ins at their source,” as some pros- er z a hike OS Meee 1 Va 
pects will not need to trade in their old | ea aaah egy adhe: r. Ge 
cars to afford the new one. nortant changes in sales policy and slumb 
And furthermore, terminal salesmen | methods of distribution have char- W. H 
This is one of the Special Wolverine Processes which has will hesitate to make trades, because | enutiend te euanne @ Incline pi. 
A ° . . fi ld WI th . the size of their discounts per sale is f : hi ; f 1932 R. R 
earned our leadership in the refrigeration field. ether not large enough to absorb any loss on | manufacturers in this year of 1932. mmon 
. , =e » ; | ™ 2 
dehydrated and sealed or left with open ends—whether re-sale of the old car secured in a trade | What these changes have been—and ‘i WI 
4 “ie ° 77 . . A transaction. ( H 
bright copper finish or tin plated—Wolverine is the answer | _——* what they portend—are clearly and . = 
to successful permanent installations. All Wolverine Refrig- ‘MAJESTIC DISTRIBUTORS frankly - — in the gag 00 ca irling 
° rhe . . hia al ~ “e . © a bl > t t . > rere ar ectr 
eration Tubing is made to A.S.T.M. Specification (B68-30T). ment to the Refrigeration Directory ectric 
a « f i" Mie Milian & ; HEAR 1933 SALES PLANS and Market Data Book. In planning D.H 
25. 50 and 100 ft. coils. mimediate deliveries from com- for 1933 no distributor, dealers, sales- ir Ele 


plete stocks. 


WOLVERINE TUBE COMPANY 


1491 Central Avenue. Detroit. Michigan 


(Concluded from Page 1, Column 5) 
radio engineering, who illustrated his | 
remarks with stereoptican slides. Mr. | 
Paradise graphically pictured the sensi- | 
tivity, selectivity, and output of the new 


590 PAGES 
USEFUL 
INFORMATION 


man or manufacturer who wants a 


comprehensive picture of industry de- OF 
velopments and merchandising trends 
should miss reading “Trends of Elec- 


tric Refrigeration Distribution During . ° 
: Complete with 


noncoggel so ts tx alti a pt Mage nl 1932” by Editor George F. Taubeneck. V 120 P nen 
: 0 Citi Bas . . . oils tein 7 a New 12 age 
Sales Offices in 29 Cities engineering, gave an oral demonstration | Am ng the subject treate d there is g : & oo tamenme 
: 7 : of tone and volume. | certain to be one applying specifically Supplemen iets ¢ 
Export Dept.--H. M. Robins Co., Detroit Floyd Masters, Majestic radio sales to your problems. Only $1.00 ott 
manager, handled the subject of sales | estic 
policies and dealer promotion activities, | ctory, 
while Ray Erlandson, assistant sales | ark, | 
manager presented an outline of Ma- anage 
jestic’s new distributor and dealer con- 1 932 REFRIGERATION DI RECTO RY First 
test to be staged early in 1933. uncer 
At both meetings on Thursday, Earl | AND MARKET DATA BOOK cLean 
R E F R | G b fe AT | O N L. Hadley, advertising manager, dis- as clo 
cussed refrigeration and radio advertis- sh of 
ing plans for the coming year. 3 7 P », Br 
The entire convention left Chicago Business News Publishing Co., 550 Maccabees Bldg., Detroit py 
Tuesday evening for French Lick on a| anaan., 
specially chartered train. i 
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ELECTRIC REFRIGERATION 


PAUL CHAIRMAN OF 
NEW FINANCE FIRM 


NEW YORK ‘CITY—Winston Paul, 
for many years Frigidaire distributor 
in this territory, is chairman of the 
board of a new company known as the | 
Improved Industries Corp., organized | 
for the purpose of financing, without | 
notes, the purchase and installation of | 
equipment in medium-sized industries. | 

Associated with Mr. Paul as president | 


of the company is R. G. Macy, formerly 
a consulting engineer. The enterprise 
will operate as a reconstruction finance 
corporation for industries which have 
not the financial facilities to replace | 
obsolete equipment without infringe- | 
ment of credit, according to Mr. Paul. | 

The company, which started about a} 
month ago, is operating with an initial | 
capital of $1,500,000. 

The plan of the enterprise, as outlined 
by Mr. Paul, is to put modern, money- 
savings equipment into a plant without 
requiring a cash payment. 

Savings in operation are applied to 
paying for the equipment, by which | 


| 


OILER 


|sheet. Payment is made out of actual | 


* nein savings in costs,” states Paul. His com- | 

DALTON REPRESENTS pany is not identified with any equip- | 

ment manufacturers, Paul says. 

CRUNOW CORP. INEAST FRIGIDAIRE DEALERS 

CHICAGO—Jack T. Dalton, formerly USE CHRISTM AS BOOK 
eastern sales manager for the Columbia 


Phonograph Co., has been appointed re- senile 
cently eastern sales manager for the| DAYTON --A Christmas book contain- 
Grunow Corp. ing illustrations of all Frigidaire house- 
Previous to his association with the | |}hold models set in an appropriate holi- 
Columbia Co., Dalton was eastern dis- | day background, prefaced with a poem 
trict manager for Grigsby-Grunow Co.,/py Edgar Guest, is part of the Frigid- 
assisting in the sales and service set-up | aire Christmas direct mail service, and 
of the Majestic refrigerator during the | also serves as a gift for a prospect, ac- 
first year of that product. | cording to J. J. Nance, manager of the 
From 1922 to 1929, he was eastern | sales planning division. 
sales manager and sales promotion man-| Another important aid in the Frigid- | 
iger of the Crosley Radio Corp. of |aire salesman’s Christmas campaign be 
Cincinnati, obtaining his first experi-| equipment is the slide film, “Man to 
ence in the refrigeration field in the! Man,” a discussion of the husband's 
sales promotion work of the Icyball. | problem in choosing a suitable gift for 
_ |his wife, states Nance. 


| This film was used with satisfactory 
BALDWIN, EXECUTIVE OF results in 1931, and has been revised to 
|include information on current models 
GENERAL ELECTRIC, DIES and economies to be effected through 
electric refrigeration with the prices of 


|foods at their present levels. 


NEW YORK CITY—George Porter One of the latest attention-getting de- 
Baldwin, vice president of the General | Vices is the use in showrooms of colored 


Electric Co., in charge of electrification | display panels fastened to the door of 
of steam railroads, died of pneumonia | each refrigerator on display. From the 
last week at Doctor’s Hospital, here. He door latch of each display model is 
was 58 years old, and had been asso- | hung a card which gives in large letters | 

the ice-melting equivalent of that par- | 


ciated with the General Electric Co. 
since 1903. | ticular model. 


He was born in San Francisco in 1874, Frigidaire salesmen find it profitable | 
the son of Alfred Baldwin, a prospector | tO use this ice melting equivalent in 
who came to California during the gold | Comparing models for the prospect, ac- asemne 
rush of '49. He attended Leland Stan- | cording to Nance. 
ford university, from which he was eiaecaenenineemens 


cauuated 86, ee year seer Hee] NEW YORK CITY SALESMAN Devenp 
Last September President Hoover ap- 
P t ”|TEADS SERVEL ‘DIGGERS’ ABLE construction always has been 


pointed Mr. Baldwin a member of a 
group of several leading equipment 
ee ee consider means of! (Concluded from Page 1, Column 1) 
mir Fearn . to Past oe the Houston, Tex.; C. Cubley, Servel Sales, Inc., 
ee ore it whic the econ- Chicago; H. R. Grosskoff, Beyer Co., San 
truction Finance Corp. had offered to} antonio, Tex. 

lend them. T. Ericksburg, Servel Sales, Inc., New 


York City; T. Duane, Servel’ Sales Inc., now, Delco Sealed Lubrication makes it unnecessary to oil the 


ata New York City; John McKinley, Hunzicker 
2? DISTRIBUTORS LEARN Bros., Oklahoma City; E. A. Courtemanche, 
Scranton Distributors, Inc., Scranton, Pa.; “ 
: . arper-Megvee - Bax > . . 
KELVINATOR SALES PLANS J. E. Rucker, Harper-Meggee, Inc., Seattle. motors when the refrigerator is installed. Each bearing is filled 


J. T. DALTON | method the installation can be paid for 
H b : d 1 in from one to three years, 
as been appointed eastern sales | «[nstallation involves no change in | 
manager of Grunow Corp. |the company’s cash position or balance | BEARING 


WICK 
OIL 
WICK TUBE 


: esas ron gris apah RT ROPE A ON: pte 


an outstanding feature of Delco refrigerator motors. And 


R. H. Bozman, R. H. Bozman & Bros., 

|Inc., Baltimore; B. G. Gould, Servel Sales, 

|Ine., New York City; H. F. Ives, Olmsted 

Y . . . > . |Co., Syracuse, N. Y.; Evan D. Williamson, ° e 

(Concluded from Page 1, Column 1) | Per yn Sates’ Co, Hempstead, Ne Y, with the correct grade of lubricant at the Delco factory. The 
nm. Those who registered at the fac- | Emily Dunlop, Chansler & Lyons, Los | 

ry for conferences with officials were: | Angeles 

James T. Little, Carolina Kelvinator Co., | talph A. Smith, Chansler & Lyons, Los d i 

eenville, N. C.; D. B. Williams, Williams |Angeles; L. A. 3ickerton, Ollendorf & s e 

irdware Co., Clarksburg, W. Va.; Paul W. | Hirsch, Baltimore; Frank Picariello, Ma- patente De co sealed end-head prevents loss of the oil during 
nes, Jones-Cornett Electric Co., Welch, | jestic Refrigerator Corp., Brooklyn; W. H 
Va.; R. F. Weining, Mr. Maxwell and | Parker, Home Appliance Service Co., Greens- 


r. Gossage, Columbus Distributing Co.,| boro, N. C.; Hilton M. Grier, Grier-Suther- e e ° 7 7 ° 
PT mag, < land Co., Detroit. shipment, installation, or operation. A wick feeds oil to the 
W. H. MacCrellish, Graybar Electric Co., Jimmy Gandy, Johnson Furniture Co., | 
neinnati; C. R. Rogers, and Mr. Gaylord, | Shreveport, La.; S. M. Cohn, Pacific Tire 
R. Rogers Co., Pittsburgh; R. M. Waugh, | Sales Co., Ltd., San Francisco; Darwin A be e d iti ill one 
mmons Hawkins Hardware Co., Hunting- | Niles, Luther P. Evans, Norwich, N. Y.; arin unacer OsiITiv 
n, W. Va.; D. Earle Rogers, Earle Rogers Samuel Kleinman, Servel Sales, Inc., New P e cap! ary pressure. And all surplus oil Is 
Wheeling, W. Va. York City; J. H. Heisler, Servel Sales, Inc 
G. H. Bowers, Dix-Bowers Co., Norfolk, |New York City l 
H. A. Thompson, G. S. Blodgett Co.,| Harry McConnell, Chansler & Lyons, Los 4 . ° . 
hams WET eG: Hadas eaces adap: & eg, © A ie, eee returned automatically to the reservoir. This outstanding Delco 


ectric Co., Richmond, Va.; R. P. McDavid, | Ville, Miss.; R. L. Messimer, Casner Bros., 
irk & Jones Piano Co., Birmingham; and | E! Paso, — _ : mane, Beyer Co., ms 
D. Hammond and G. T. Marchmont, Gray- | Antonio, Tex.; Earl Dressel, Bergen Supply | * - ° e 
ir Electric Co., Atlanta. |Co., Utica, N. Y. | development insures against fail 

O. A. Loeffler, Servel Sales, Inc., Pitts- P g ure from inadequate motor lu- 
ek ag T. Coffey, Servel Sales, Inc., New 


000 ENRO IN § ES York City; Joseph E. Kaufman, Union Elec- | 
LL AL — Supply Co., Boston; S. R. Dawson, | 4 ° ° 
ales, Inc, New York City: J. W: brication throughout the period of the factory service guarantee. 
OURSE AT KELVINATOR | Se ote Se evel Sales, Inc., Chic ago; 
4 |W. Brothers, Canton Hardware Co., ¢ ats 

Simin | Ohir . 


DETROIT Enrollments in the In- | 
| 


‘rnational Kelvinator Sales Club, BALTIMORE I DISTRIBUTOR FOR 


hich offers a course of study culminat- | 

g in the awarding of a pean A of “Do- | APEX APPOINTED 
estic Refrigeration Engineer” by the - | 
ctory, have passed the thousand| BALTIMORE—Hutzler Bros. — 
ark, according to J. S. Sayre, sales | became distributor of Apex appliances | 
anager. for the Apex Rotarex Corp., according | 
First to enroll after the plan was an-| to Louis S. Hutzler, vice president of | 
yuunced a few weeks ago was L. A. | the store. 

cLean of Richmond Hill, N. Y. He A formal reception was held by the 
as closely followed by Harry C. Nor-|store to introduce the new line, at 
sh of the Kelvinator-Bridgeport Sales | which Howard W. Jackson, mayor of 
», Bridgeport, Conn., and Earle M./| Baltimore; Albert C. Ritchie, governor | 
over of the I. B. Woundy Co., New of Maryland; and Albert D. Hutzler, | 
inaan, Conn. | president of the store, spoke. | 
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ELECTRIC REFRIGERATION NEWS 


The Business Newspaper of the Refrigeration Industry 


Published Every Week by 
BUSINESS NEWS PUBLISHING CO. 


Also publishers of RerriceraTep Foop News (monthly) and 
REFRIGERATION Directory and Market Data Book (annual) 
550 Maccabees Building, Woodward Ave. and Putnam St. 
Detroit, Michigan. Telephones: Columbia 4242-4243-4244 
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Post-Christmas Selling 


Y the time this issue of ELECTRIC REFRIGERA- 
TION NEws reaches dealers, there will be but 
two or three days of the Christmas selling season 
left—but in those final rush days a large number 
of electric refrigerators will probably be sold. 
From many cities come reports that store 
traffic is heavy in department stores and other 
large mercantile establishments; but sales volume 
is not high. People are doing much “looking,” be- 


fore buying. This year Christmas shoppers are 
finding it more difficult than ever to make up their | 
minds about what they want. | 

Chief difficulty is that they no longer have the | 
money to make quick decisions, say “wrap it up,” 
and call it a day. Purchases this year must be 
given due consideration, and heavy thought, in 
order that the wisest economical purchase may be 
made. 

To these slow-to-make-up-their-minds shoppers, 
electric refrigeration dealers have an unusual story 
to offer. And if told well, these last few days be- 
fore Christmas may produce a gratifying upward 
bound in the sales curve of many establishments. 
Let those shoppers to whom the necessity for 
economy is uppermost consider these points, for 
instance: 

1. An electric refrigerator is a gift of which the 
whole family may be proud, and one on which the 
whole family may unite—thus avoiding the criss- 
crossing of half-wanted trifles. 

2. Almost any Christmas present which might 
be purchased for the whole family would cost much 
more than the down payment on a good electric 
refrigerator. 

3. That overworked and ridiculed line, “it will 
pay for itself,” is actually true about electric 
refrigerators. Dozens of studies of the profitable 
use to which electric refrigerators have been put 
by large numbers of housewives reveal that most 
families can save from seven to nine dollars per 
month by making quantity purchases and eliminat- | 
ing food wastes with the help of adequate refrig- | 
eration. Which, as an argument for a flat-purse- 
conscious prospect, is almost unanswerable. 


4. It can be said that most families will prob- | 
ably buy modern refrigeration equipment sooner 
or later, so “eventually—why not now?” By buy- | 
ing an electric refrigerator for a Christmas pres- | 
ent, the head cf the family can purchase both the | 
“eventual” refrigerator and the “must-have-now” 
present for just the price of the refrigerator (if 
you get what we mean!). | 

Even though selling pressure during the two 
or three days immediately preceding Christmas 
may result in a neat bunch of business for dealers, 
there are few good reasons why the entire staff 
should go off on a hunting trip for the next three 
or four weeks following Christmas. Electric re- 
frigerators can be sold in January, and a number | 
of dealers proved that last year. 

True, winter selling is harder. Prospects are 
thinking about other things. They are not acutely 
conscious of the need for refrigeration when the 
cold they encounter out-of-doors penetrates their 
heavy coats. But there are a number of effective 
arguments, such as these: 


1. “It’s always summer time in the kitchen,” 
the slogan which General Electric men have found | 
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so efficacious. No matter how cold “the wintry 
wind doth blaw”’ outside, kitchens are almost in- 
variably hot, and adequate refrigeration is needed 
for the foods kept there. 

2. Living expenses, particularly food bills, are 
generally higher in winter than in summer. The 
economy made possible by an electric refrigerator 
is really more welcome and more useful in winter 
than during the hot season. 

2. January and February are party months. 
People stay home more, and entertain more in 
their homes. Especially has that been true during 
the Depression. Parties invariably mean buffet 
luncheons, “spreads,” “snacks,” and “nightcaps”’ 
(food as well as drink). An electric refrigerator 
not only makes it easy and convenient to prepare 
and keep on hand the makings for such light 
luncheons, but enables the housewife to save 
money on the expenses for her parties. 

4. With an electric refrigerator of sufficient 
capacity, shopping during bad weather can be cut 
to a minimum, and the entire supply of perishable 
foods a family may need for a week can be pur- 
chased at one time. 

5. Colds, coughs, and diseases of all kinds are 
more prevalent in winter than in summer. It is a 
time when it pays to do everything possible to pro- 
tect a family’s health. Good and well-kept food is 
one of the important means of protection. Reduc- 
ing the number of times the housewife has to slush 
around in the cold and snow (see argument “4” 
above) also cuts her chances of succumbing to 
dangerous exposures. Money saved thus on doc- 
tor’s bills may amount to a considerable item. 

These are but a few of the arguments which 
can be presented to recalcitrant prospects during 
the next several weeks. These is every reason to 
believe that, if dealers and salesmen will only learn 
the story of necessity for refrigeration in winter 
and present it, the New Year should get off to an. 
auspicious start for the electric refrigeration 
industry. 


Gleanings from Other Periodicals 


A CHALLENGE 


HE announcement that the Niagara Hudson Power 

Corp., a progressive and aggressive utility serving a sub- 
stantial portion of New York State, is to discontinue its 
merchandising activities constitutes a direct challenge to 
every retailer of electrical merchandise in the territory 
affected by this decision. 

Not only has the utility removed all competitive activity, 
but it has gone to the very limit to aid the dealers in build- 
ing up sales volume, through cooperative newspaper adver- 
tising; conversion of former retail stores into display rooms 
wherein potential prospects may acquaint themselves with 


the various makes of appliances; placing the home service | 


department of the utility at the disposal of the retail dealers 
—even the employes of the utility’s retail sales departments 
are to be retained that they may function in an advisory 
capacity to the retailer. 

Theoretically, an ideal condition has been created. In- 
creased sales of electrical appliances should follow, the 
profits from which will flow into the cash registers of the 
retailer and the contractor. The utility will profit from 
increased load. 

It will be interesting to see how this arrangement works 
out in actual practice. The opportunity to carry on their 
business unhampered and unrestricted by the pressure of 
merchandising utility competition is a consummation long 
dreamed of by retailers. In this particular section of the 
country, the years of protest against utility merchandising 
now have come to an end. The dealer has been emancipated, 
the shackles of competition which seemed unfair have been 
struck from his wrists. 

But with this freedom has come a new responsibility 
and a challenge. 

The responsibility for range, refrigerator, and appliance 
sales in this territory now rests squarely on the shoulders 


of the dealer. If the dealer assumes this responsibility and | 


becomes and aggressive and intelligent merchandiser, then 
the new order is going to be one of fruitful production 
If, however, the dealer succumbs to the feeling that all need 
for effort, other than that of writing out the order, 


. . | 
been eliminated; that the utility exists to carry on promo- | 


tional work from which he is to reap the benefit, then the 
new order is doomed to failure. 

In other sections utilities voluntarily have ceased from 
merchandising activity, and viewing the situation which has 
been created from an unbiased standpoint, weighing it in 
the scales of greatest economic good, it will be found that 
happy results follow only when dealer aggressiveness 
stimulated by the lack of competition. 

It may be noted that the natural law is that activity is 
stimulated by competition. 

Of course there inter-dealer competition, 
are many smaller towns, excellent markets, 
only one dealer exists. Here lack of competition is prone 
to induce a relaxed attitude. 

To sum it all up: where the dealer feels that he has 
been released from hampering competitive restrictions and 
has the urge to go ahead actively, aggressively, and inci- 
sively, then great good will result. Where the dealer feels 
that now, with competition absent, he may relax and let 
the promotional work of the utility carry him along, then 
there is bound to be failure... 

The action of Niagara Hudson is a challenge to the 
dealer. May he meet this challenge squarely and with benefit 
to himself . . .—Electric Cookery Times, Dec. 15, 1932. 
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GRAND RAPIDS, Mich.—Detroit’s 
Caswell, Inc., Michigan General Electric 
distributor, in cooperation with Chas. 
Trankla & Co. here, has opened a new, 
exclusively G. E. appliance division in 
|the Trankla department store, replacing 
|the distributor’s official Grand Rapids 
branch. 

The new department, located on the 
|main floor of the department store, is 
|stocked with a complete line of all Gen- 
eral Electric major and minor appli- 
ances. It contains an all-electric kit- 
|chen and a section to be used for cook- 


‘“ school demonstrations. 


Caswell Conceived Idea 


| Idea for the cooperative merchandis- | 


|ing project was conceived by Syd Cas- 
| well, president of the Caswell organiza- 
tion, who believes that increased sales 
| will result from location of the depart- 
ment within a store well known to 
Grand Rapids citizens, with the former 
branch sales staff operating as the 
|store’s appliance salesmen. 

No announcement has been made (in 
Grand Rapids) that the new depart- 
|ment is in reality the branch of an 
out-of-town concern. This, says Mr. 
Caswell, will enable his organization to 
|capitalize on the townspeople’s loyalty 
|to a local business house, at the same 
|time benefitting 
| by increased sales made by the trained 
| branch staff. 

In charge of the appliance department 
will be Alan Truax, formerly Caswell’s 
sales promotion manager in Detroit, 
then manager of the Grand Rapids 
branch before it was closed and its 
stocks were moved to the department 
store. 


Section of Store Remodeled 

Remodeling of a section of the store’s 
street floor, and construction of an 
annex to house the appliance depart- 
;}ment were effected at a cost of $5,000, 
says Mr. Caswell. 

No effort was spared to sensational- 
ize the department’s formal opening on 
Dec. 2. Prior to that date, 10 “tickler” 
advertisements were run in a local news- 
papers, calling public attention to the 
fact that “something was happening” 
at Trankla’s. 

At 10:30 o’clock on the morning of 
the opening, a parade, led by a 16-piece 
brass band and a police escort, and 
made up of Caswell, Inc.’s electric kit- 
'echen coach, “Monitor Top” sales coach, 
its fleet of white service coupes, the 
fleet of Trankla trucks, and headed by 
Grand Rapids’ mayor, city manager, 


the department store | 


and association of commerce secretary | 


in the Caswell Lincoln, began its tour 
of main streets. 

Parade ended in front of the depart- 
|/ment store, where the appliance depart- 
ment store was Officially opened to the 
| public. President of the store presented 
| Mayor John D. Karel with a large key, 
| which he used to unlock the doors of 
|the paper walls blocking off the display. 
| Miss Marian Gommeson, recently 
elected “Miss Michigan,” participated in 
the opening ceremonies. As the doors 
opened, the bank struck up with “Happy 


Caswell Closes Branch and Opens Shep 
In Department Store 


By Elston D. Herron 


|the walls covered with signs wh ch 
read: “Wasn’t it a terrible depressio) ?” 

Each of the store’s 200 employes w sre 
a badge inviting patrons to visit he 


new electric appliance departm: nt 
Workers in the department wore wt ite 
carnations and badges giving th °i: 
names. 


Eight thousand persons visited he 
|appliance department on the first d wy 
and $1,600 worth of major applian 
was sold, according to Mr. Caswell. 
| All Trankla employes have been nx ti- 
| fied that they will receive a 3 per cnt 
commission on sales made within 30 
days to prospects found and repor ed 
to the department by them. 
| Miss Lois Baker, home economist, v il! 
be in charge of the department’s weekly 
cooking schools. 

Mr. Caswell says that extensive us 
will be made of the store’s credit cus- 


tomer lists as a source of applianc: 
prospects. The store, located in the 
| center of the business district, wil] 


|supply free repair service on all electri 


| appliances. 


GENERAL MOTORS SALES 
REPORTED FOR 9 MONTHS 


NEW YORK CITY—Net sales of the 
General Motors Corp. for the first nine 
months of this year totaled $371,374,398 
against $692,688,152 in the same period 
of 1931, according to a recent report of 
the corporation. 

For the third 
which ended Sept. 30, net 
amounted to $74,575,864, compared with 
$168,494,620 in the corresponding quar- 
ter of last year. 

Net loss for the third quarter of 1932 
was $4,464,229, in contrast with a net 
income of $13,333,214 for the same 
period last year, which was equal, after 
preferred dividend requirements, to 25 
cents a share on the common stock 
then outstanding. 

In the first nine months of this year 
the company had a net income of $10,- 
555,175, equivalent after preferred divi- 
dend requirements to eight cents a 
share on the common stock. For the 
first nine months of 1931, it reported a 
net income of $97,455,390, or $2.08 a 
common share. 

World sales of General Motors Corp 
during November were at their lowest 
point since the organization of the com- 
pany, according to Alfred P. Sloan, Jr 

World sales were only 5,781 for the 
month, against 18,924 in October, 29,359 
for November, 1931, and _ 57,257 in 


quarter of the year 


sales 


| November, 1930. This brought the eleven 


months’ total for this year to 509,028 


|compared with 995,180 last year. 


Sales to consumers in the Unite 
States totaled 12,780 cars, against 26,94 
in October, 1932, and 34,672 in Novem- 
ber, 1931. The total for the year to date 
in the United States was 490,068, corm- 
pared with 833,949 in 1931. 

Sales to dealers in the United Stat 
were 2,045, against 5,810 in October, a 


> of 


| Days Are Here Again,” and visitors saw '27,716 last year. 


Letters from Readers 


Ten-Strike 


Grunow Corp. 
4129-4153 George St., Chicago 
Editor: 

May I take this opportunity of, in a 
|very sincere manner, telling you that 
lthe combined article and “Expansion 
Valve” which appeared in the Dec. 7 
lissue of your paper was an absolute 
“ten-strike.” It was well written and 
certainly by an individual who knows 
|}something about electrical refrigeration; 
and all of us here are delighted with it 

H. C. BOonri, 
Sales manager. 


Graphic Account 
260 South 2nd Ave., Mt. Vernon, N. Y. 
Dec. 10, 1932 
Editor 
I also wish to take this opportunity 


the Grunow convention. I have never 
read, in trade publications, a more 
graphic convention account than yours 
of the Dec. 7 issue of the Etectric Re- 
FRIGERATION NEWS, as well as your 
curate description of the personalities 
involved 
J. T. DALTON, 
Eastern sales manager, 


Quick Freezing 


Gainesville, Fla. 
Dec. 9, 1932. 
Editor 
By chance I recently picked up a 


copy of ELectric REFRIGERATION News. I 
was very much impressed by it, espe- 
cially after reading an article by Ber- 
nard C. Oldham entitled, “Activities of 
Rapid Freezing Traced in England.” 
The “Z” process of rapid freezing by 


|W. Zarotschenzeff was of particular 


| Oceans.” 


to commend your excellent reporting of | 


ac- | 


Grunow Corp. 


| 


terest to me and I would greatly app 
ciate information from you as to whi 
I can procure the book, “Between T 
Also where the nearest loc 
tion is where I may purchase such s} 
cial equipment as described in the ‘ 
process. 

I have been an engineer in an ice a 
cold storage plant for the past sev 
years and am very much interested 
the possibilities of this new process 
“rapid freezing.” 

Any information on this subject w 
be greatly appreciated. Evidently « 
good way to get it is to subscribe 
your magazine. Enclosed find check f 
$1.00 for which please send me REF! 
ERATED Foop News for one year. 

P. M. Bootu 


. 
Australian News 
George Brown & Co., Ltd. 
Electrical & Industrial Engineers 
Importers & Suppliers 
267 Clarence St. 
Sydney, New South Wales 
Nov. 10, 1932 

Editor> 

The writer has been associated wi 
the marketing of refrigerators in th ; 
country for many years, and has re 
your paper for a considerable time. 

We are now set up in business as ! ~- 
frigeration suppliers, handling moto 
or as you may term them, the bits a: 
pieces, supplying only to refrigerat 
manufacturers. 

There are about 12 of these peo} 
operating here now, all doing very € 


|cellent business, as you are probat 


aware that there is a prohibitive du 
preventing importation of any refrig« 
ators and refrigerator cabinets cor: 
plete. 
F. C. LoveLock 
Direct 
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News of Companion Electric Appliance Lines 


WESTINGHOUSE MAKES 
PORTABLE HUMIDIFIER 


PITTSBURGH—A new portable elec- 
ic humidifier, which works on the 
‘inciple of internal evaporation, has 
en placed on the market by the West- 
jighouse Electric & Mfg. Co. 

All evaporation is done inside of the 
|umidifier so that no liquid water or 

ree moisture” comes out of the ma- 
cine. 

The humidifier has a capacity of three 

nd one-half gallons of water, enough 
for an average 24-hour run. Its output 

one quart per hour at 72° F. and 25 
per cent relative humidity. 

Its three and one-half gals. of water, 

under average conditions, circulate at 
1e rate of 100 qts. of filtered water per 
hour, washing 200 cu. ft. of air per 
minute. The humidifier weighs only 20 
»s. without water. 
It is finished in black and silver. The 
cost of operating is no more than for 
an average light bulb, as it uses only 35 
watts. To fill it, water is simply poured 
into the top without dismantling. 

A brass screen filters all the water 
and catches the dust or dirt particles. 
There is a felt pad on the bottom of the 
humidifier which allows it to be placed 
on polished floors or similar surfaces 
without danger of marring. 


PREMIER AIR CONDITIONERS 
HAVE CRACKLE FINISH 


DOWAGIAC, Mich.—The Premier 
Warm Air Heater Co. of this city an- 
nounces a new green crackle finish on 
Premier washed air conditioners. This 
new finish is standard, and the price on 
the air conditioner has not been in- 
creased. 


one being the corrugated tub. 


Mohawk Builds 
Line of Washers 


NORTH TONAWANDA, N. Y.—Five 
new Mohawk washer models have just | 
been introduced to distributors of the 
All-American Mohawk Corp. 

This new line of washers has a price 
range of $59.50 to $109.50. 


the first nine months of this year. 
Unfilled orders for all classes of 
|burners stood at 717 at the end of 


Several new features have been incor- 
porated in the new line, the principal 


; 


How To Sell Companion Lines 


As Told by John S. Irvine, Oil Burner Distributor 


By Phil B. Redeker 


HAMTRAMCK, Mich.—Specialty ap- 
pliance dealers make good outlets for 
oil burners if they learn at the start 
that oil burner installations must be 
engineered, says John S. Irvine, man- 
iger of the Enterprise Oil Burner Co. 
here, Michigan distributor for Enter- 
prise oil burners. 

If they fail to realize this, they 
usually ruin the oil burner market in 
their community not only for them- 
selves, but for all the rest of the dealers, 
Irvine points out. 

“In general,” Irvine says, “a specialty 
dealer can operate successfully as an oil 
burner outlet by taking advantage of 
one of two somewhat different set-ups. 

“If he is within a day’s journey or 
less from the distributor, he can sell oil 
burners from floor samples. After he 
has done the selling job, he can call in 
the distributor’s engineer who will in- 


| 


spect the boiler and recommend the 
necessary changes in the heating plant. 

“He needs only enough knowledge to 
tell, by looking at the heating plant, 
whether or not it is at all possible for 
an oil burner to operate with that heat- 
ing plant. 

“It is most important for the dealer 
to remember that he is not a trained 
heating engineer, and that he should 
not attempt to install a job without the 
aid of a competent engineer. 

“If the dealer is too far removed from 
the distributor to use the latter’s engi- 
neering personnel, he must train a 
service-engineer, or hire a man trained 
in oil burner mechanics. 

“The most important factor in the 
sale of oil burners is intelligent and 
honest selling, and the dealer should be 
careful to employ only salesmen who 
can tell the oil burner story in an in- 
telligent way, who will do only the sell- 
ing job without pretending to know all 
about heating engineering.” 

Mr. Irvine’s organization functions as 
a retail outlet for refrigerators, wash- 
ing machines, radios, and ironers in 
Hamtramck, as well as carrying on a 


wholesale and retail operation on oil 
burners 
The company executives decided to 


add these other appliances because they 
felt that they could cash in on their 
location and reputation with the addi- 
tion of other types of appliances, with- 
out entailing a very great increase in 
overhead. 


“Our oil burner ‘sales engineers’ do 
not sell these appliances,” Irvine states 
“We have hired special salesmen to 
sell these other appliances, and they, 


of course, have nothing to do with our 
oil burner business.” 

Irvine believes that the greatest weak- 
ness in specialty salesmen today is their 
inability to size up a prospect and talk 
to him according to his (the prospect's) 
wants and desires. Most salesmen come 
away from a call or series of calls with- 
out even having discovered the nature 
of the prospect’s business or profession, 
Irvine points out. 

Irvine also thinks that the smart 
salesman is one who lets the prospect 
“sell himself,” who presents his propo- 
sition and then contents himself, in 
most cases, with answering questions. 

Service, from the standpoint of the 
oil burner dealer, is almost as important 


as proper installation work, Irvine} 
points out. Where possible, dealers | 
should maintain separate service de-| 


partments for oil burners and refrig- | 
eration, although any good mechanic | 
should be able to learn how to service | 
both lines, Irvine thinks. } 

The dealer, Irvine states, should take | 
pains to instruct his users to use only 
service which the dealer will authorize. 

Irvine’s firm finances all its paper 
Irvine does not care to dabble with re- 
possessions, and under the present con- 
ditions in the type of industrial com-| 
munity which this dealership serves, 
the dealer is forced to adjust time pay- 
ment plans in accordance with his cus- 
tomers’ ability to pay. 


pe age. 


Pep ar "Dg 


| the 1,869 of September last year. 


—— 


§-MONTH OIL BURNER 
SALES DECLINE 20% 


WASHINGTON, D. C.—In spite of a 
seasonal increase in business, domestic 
oil burner sales were approximately 20 
per cent below those of last year at the 
end of the third quarter, according to 
figures issued on 103 manufacturers by 
the Bureau of the Census. 

Predictions and late reports indicate 
that the sales season may extend later 
into the winter this year than formerly, 
and this belated selling, due in part to 
a mild fall, may reclaim part of the 
losses, the report states. 

New orders for domestic burners dur- 
ing the first nine months of this year 
totaled 10,557 less than for the same 
period of 1931. This represents a de- 
cline of 20.1 per cent. 


Natural Draft Sales Drop 


The largest percentage drop is in the 
natural draft burner division where 
there is a decline of 35 per cent from 
last year. Mechanical draft burner 
orders are off 17.7 per cent. 

Shipments of domestic burners had 
declined 19.6 per cent at the end of the 
third quarter, with U. S. shipments off 
19.2 per cent, Canadian shipments off 
19.2 per cent, and foreign shipments off 
8.4 per cent. 

Orders for industrial equipment are 
down 31.7 per cent, and shipments of 
such equipment are off 32.7 per cent for 


September, an increase from 647 at the | 
end of August, but considerably below 


Wayne Oil Burner 


Corp. Urges Use of 


Survey in Launching Sales Drive 


FT. WAYNE, Ind.—A thorough sur- 
vey of homes in a neighborhood where 
prospective purchasers of oil burners 
are likely to be found is one of the best 
ways for a dealer to get an oil burner 
selling campaign started, believe execu- 
tives of the Wayne Oil Burner Corp. 

A special oil burner survey sheet has 
been prepared by the Wayne Oil Burner 
Corp. for such surveys. 

Girls of high school age are recom- 
mended for the necessary canvassing 
work in connection with the survey. It 
is suggested that they use an approach 
somewhat as follows: 

“IT am Miss Smith and attend the 
Southbridge high school. In connection 
with my studies I am making a survey 
of the kind of heating plants used in 
my neighborhood. I would appreciate it 
if you could tell whether you burn coal, 
gas, or oil, and whether you have steam 
heat, hot water, vapor, or a warm-air 
furnace.” 

The canvasser should obtain the fol- 
lowing information: name of the home 
owner, type of heating plant, amount of 
coal burned (if coal is used), home 
telephone number, and address of the 
husband’s place of business. 

The surveys should be turned over to 
a salesman who has been trained in 
heating engineering. This man should 
make a follow-up call, asking permis- 
sion to obtain more data about the 
home owner’s heating plant. 

This canvass call has as its purpose 
the acquisition of information necessary 
to fill out the survey sheets, and if pos- 
sible, the sale of draft adjusters. The 


sale of a draft adjuster generally con- 
stitutes a real favor to the prospect, 
and at the same time the salesman is 
able to obtain a thorough knowledge of 
the heating plant, Wayne executives 
point out. 

The next step, the first approach to 
the sale of the oil burner, is thus an 
easy transition from the sale or at- 
tempted sale of a draft adjuster. 

Since the most common objections to 
oil heat are the cost of burning oil and 
the cost of the original installation, the 
salesman must be prepared to overcome 
these objections, from the beginning. 

A written survey which gives figures 
on the actual comparative costs of the 
two different kinds of heating systems 
coal and oil—taking in all factors such 
as ash disposal, cleaning, depreciation, 
and space cost, is the most effective 
argument a salesman can have at his 
command, Wayne executives believe. 

These sales executives also advocate 
zoned territories for salesmen. They 
reason that a salesman can utilize his 
time more efficiently by working a 
limited area, rather than by jumping 
from one part of town to another. They 
also advocate that the salesman concen- 
trate on a single city block during part 
of a day, so that he will be assured of 
making a high number of canvass calls. 


It is pointed out that this concen- 
trated type of personal canvass will not 
only guarantee to establish a demand 
for oil burners in the particular terri- 
tory which is worked in such a manner, 
but that it will also build up for the 


ERATION 


DETROIT, 


A fact tHAt 10 YEARS IN THE REFRIG- 
INDUSTRY HAS TAUGHT US 


In WARFARE 


_ Guanes 


A business organization is like an army. It con- 
sists of units cooperating together in the battle for 
their common cause. Armies win battles by the 
units cooperating, not by obstructing each other. 
| A business organization’s battles must be won on 
the same basis. Our policies are such that a co- 
operative spirit throughout our entire factory and 


dealer organization is the normal order of the day. 


UNIVERSAL COOLER CORPORATION 


MICHIGAN 


ANTFORD, ONTARIO 


AND 


MANUFACTURERS OF A COMPLETE LINE OF HOUSEHOLD 
COMMERCIAL 


REFRIGERATIO 
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ELECTRIC REFRIGERATION NEWS, DECEMBER 21, 1932 


LITTLE STORIES OF INTERESTING 


PEOPLE 
IN THE REFRIGERATION INDUSTRY 


HE EXPANSION VALVE 


LITTLE STORIES OF INTERESTING 


IDEAS 
IN THE REFRIGERATION INDUSTRY 


By George F. Taubeneck 


Presenting 
Howard Mateer 


For the last month we’ve been hav- 
ing a lot of fun. Occasion for said 
fun has been the arrival of HOWARD 
W. MATEER (“Mat” to us) who has 
undertaken the direction of advertising 
for the Business News Publishing Co. 
(See picture on this page). 

“Mat” is a reg’lar feller. He has 
brought new life and color and dash 
to the offices of ELEectric REFRIGERATION 
News, REFRIGERATED Foop News, the RE- 
FRIGERATION DirRECTORY, et al. 

This, notwithstanding the fact that 
above-mentioned offices are far from be- 
ing drab or dull—they’re full of ener- 
getic young men and women. 


(For some inexplicable reason 
visitors to the News office are often 
astounded by the youthful, clean- 
shaven appearance of Mr. Cockrell 
and the Valve. Out in the field the 
universal impression seems to be 
that we are replicas of the Smith 
Brothers). 


“Mat” is a dynamo. He’s burning up 
with ideas and with the will to see 
those ideas through. And that’s rare. 
Usually the idea man has to depend on 
the man-of-action for fruition, while the 
latter looks to the idea man for direc- 
tion. To find both types in one indi- 
vidual is unusual. 

He came to us from the McGraw-Hill 
Publishing Co., where he was one of 
that organization’s top income earners. 
For 13 years he labored on the Mc- 
Graw-Hill advertising staff, and during 
the last six years he was New York 
manager of Electrical Merchandising 
and Radio Retailing. 

University of Illinois awarded him a 
degree in electrical engineering in 1916, 
following which he spent one and a half 
years in the technical publicity depart- 
ment of the National Lamp Works of 
the General Electric Co. in Cleveland. 
P. B. ZIMMERMAN, now manager of 
the G. E. refrigeration department, was 
one of his associates there. 

From Cleveland “Mat” went to the 
Chicago office of McGraw-Hill; and not 
long afterward he was called to the 
New York office where, in a short time, 
he was placed in charge of the copy 
service department for the McGraw-Hill 
electrical papers. One of his immediate 
superiors was HOWARD LEWIS, now 
vice president and treasurer of Kelvina- 
tor Corp. 

His rise from that point was rapid. 


Mr. Mateer has become intimate- 
ly acquainted in the last decade and 
a half with the problems of spe- 
cialty selling and appliance mer- 
chandising. He has watched the 
birth, rise, and decline and fall of 
products and of selling plans. He 
has, in other words, EXPERI- 
ENCE. 

Particularly does he have a good 
working knowledge of copy ideas 
for and copy problems of business 
paper advertisers. 

He is the SERVICE MAN of the 
News, and has been brought into 
our fold to augment and enlarge the 
service-to-advertisers of the world’s 
best trade paper. 

We shan’t emulate Ben Bernie 
and say, “We hope you like him.” 
We KNOW you will! 
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More Service 


is the 

new advertising manager for the 

Business News publications. Read 
about him on this page. 


HOWARD W. MATEER 


Joe Donovan 

Talked with JOE DONOVAN in New 
York City a short time ago, and found 
him grinning from ear to ear. 

Joe stepped up a few months ago 
from a well-licked job as apartment 
house division manager of the G. E. 
refrigeration department to the newly 
created post of manager of the G. E. 
air-conditioning department. 

Organizing a new department in a 
new field presents a staggering number 
of problems. Initiating win-or-lose poli- 
cies, for instance. In a _ remarkably 
short space of time, though, Joe seems 
to have climbed on top of his new job— 
in fact, all over it. 


At present the G. E. air-condi- 
tioning operation (manufacture and 
sale of an oil-burning furnace and 
a humidity-controlling attachment) 
is limited in geographical scope. 

It’s practically all up in New 
England, where Joe can keep a 
| watchful eye on it from his aery 
| office at 120 Broadway, New York. 


What makes Joe grin so much is the 
fact that inquiries are pouring into his 
office in increasingly greater numbers 
from retailers who are not, under the 
present scheme and at the moment, 
eligible for consideration. 

He feels that expansion of distribu- 
|tion may be effected quickly when the 
right time arrives. 

* * 


Brown, Shively, and 
Trumbull 


Three other New Yorkers who were 
feeling fit as a fiddle and ready for 
work when we called informally are 
GEORGE BROWN, manager of the 
Electric Refrigeration Bureau. DON 
| SHIVELY, Brown's aide-de-camp; and 
| G. R. 
| Electric Cookery Council. 

The latter has recently secured the 
| services of GUS JAEGER, who used to 
| be sales manager of Leonard, and later 
of Electrochef, as a field man. 


tion of the electric range program, he 
| believes, will get under way in earnest 
next year. 


ILLER Doorseal, en 
tirely of rubber, is 
remarkably free from odor, 
checking, cracking. Sticks 
to the cabinet face. Does 
not absorb moisture nor lose 
its spring. A positive seal 
for the duration of its life. 

We began to develop rub- 
ber compound suitable for 
refrigerators many years 
ago, and thoroughly under- 
stand the industry’s exact- 
ing requirements. May we 
give you the benefit of our 
experience? Miller Rubber 
Products Co., Akron, Ohio. 


TRUMBULL, who manages the | 


Promo- | 


| women, who invariably retire early. 


} 


GEORGE BROWN is all set for next 
year, with plans outlined and detailed 
down to the last comma, waiting only 
for approval and further direction by 
electric refrigeration manufacturers. 

The Bureau made considerable pro- 
gress during 1932, and George thinks 
it should demonstrate its real worth in 
the year now waiting just around the 


corner. 
ee 


Electrolux Sales 


Ratio Increases 

According to BILL REYNOLDS, ad- 
vertising manager of Electrolux Re- 
frigerator Sales, Inc., present indica- 
tions are that Electrolux sales will eas- 
ily exceed 10 per cent of the total sales 
of electric refrigerators made by Nema 
manufacturers this year. 

HERBERT H. SPRINGFORD, chair- 
man of the board of Servel, Inc., is now 
in entire charge of all Servel and Elec- 
trolux operations. 

Both he and F. E. SELLMAN, vice 
president in charge of sales for Servel 
and Electrolux, have been spending 
much time at the factory in Evansville 
recently. 

On display at the Servel, Inc., offices 
in New York City (just a step and a 
slide from the slippery 42d St. entrance 
to the Grand Central Terminal) are sev- 
eral Servel boxes finished with pearles- 
sence. They are arranged along the 
east wall of a room with western ex- 
posure—and how they glow in a sunset 
bath! 


Froos-en Dessert 


BETTY FROOS, 
deserts Broadway for a Mohawk. 


torch singer, 
Which should prove that more 
than one kind of tempting delicacy 
can come out of a refrigerator. 
“Froos a crowd” in this case. 


‘Hadden Deals Some 
| Seven-Card Stud 

As a regular occupant of Pullman 
club cars, we have long wondered why 
|the card tables so often found at one 
|end of the cars are not used more. On 
|almost every trip somebody gets up a 
| bridge foursome, but it usually brbaks 


L-Z-Z-Z-z! 


R. E. FERGUSON, district repre- 
sentative for G. E., is thankful that 
the lobby furniture in his Minne- 
apolis hotel is overstuffed. When 
photographed he was recuperating 
from a day spent chasing pheasants 
with O. F. Stuefer, Minneapolis 


G. E. distributor. Ott and Ray 
bagged three apiece, although it 
was Ray’s first pheasant hunt. 


| weird varieties of this noble pastime 

(fives and ten wild, and the like). 
Theodore Roosevelt once said 
that poker was the most democratic 
game ever invented, and really de- 
served the title of America’s na- 
tional game. 


Interest aroused by Mr. Had- 
den’s dealing that night seemed to 
substantiate the immortal Teddy’s 
contention. 


| 


Charles Butterworth 
and ‘Dinner at Eight’ 


Leading shows on Broadway this 
winter are “Dinner at Eight” (drama) 
and “Flying Colors” (musical). 


In our humble opinion, these two 
|shows are not the best. “Dangerous 
|Corner” (drama) and “Music in the 
| Air” (musical) are miles ahead. But 
| that’s neither here nor there. For the 
| two leaders both are touched by the 
| wand of refrigeration. 

In the set for the ludicrous kitchen 
scene of “Dinner at Eight” is a built-in 
refrigerator. According to the pro- 
gram, this is a Frigidaire. We’d never 
have guessed it from its appearance; 
(it looks more like a big icebox); and 
from our seat, long-sighted though we 
|be, the nameplate was unreadable. 


Which reminds us: Ever notice 
the number of Monitor Tops you 
see in the movies? That’s one 
trademark you can’t miss, even 
from the top row of the peanut 
gallery. 


“Flying Colors” has for its headline 
comic the dead-pan, blinking Charles 
Butterworth (of innumerable talkies). 
In one of the sketches, the sober Mr. 
Butterworth knocks at the door, is met 
by the housewife, and announces that 


he is selling, among other things, 
vacuum cleaners and “electric  ice- 


|}up early in yawns. Always it includes 


| Going to New York the other evening, 
|however, we witnessed the magic 
powers of poker. A carful of mutually | 
aloof men was entirely occupied with | 


to his neighbor. 

In came Salesmanager C. W. HAD- 
DEN of Copeland, and three friends. 
They sat down at a card table, and be-| 
gan a quiet little poker game—using | 
matches for chips. 

Almost immediately the car became 
restless. Men began to peer over the | 
tops of their magazines, to twitch ner- 
vously, and soon to abandon reading 
entirely and stare frankly at the poker | 
players. 

Within half an hour the whole car | 
was kibitzing, and having a whale of a 
good time at it. 

One could see that every man there 
was itching to get into the game; but 
since the party showed no signs of 
breaking up, each onlooker contented 
himself with watching the cards fall. 


| 
| 


Everybody stayed until well past mid- 
night. 


Seven-card stud was the popular 
game. Mr. Hadden dealt some 


reading and smoking. Not a man spoke || 


boxes.’ 


“Oh, 
woman. 

Butterworth hesitated. 

“But miss, maybe you don’t und r- 
stand. I’m a salesman. I’m not sg) p- 
posed to come in. The lady of the hoi se 
wouldn’t like it.” 

“I’m the lady of the house.” 

“Oh,” and he hurriedly picks up : js 
kit and starts to leave, “I’m not sup- 
posed to see you. They never see sa! s- 
men.” 

And so it goes on, the woman doing 
her best to buy something, and tie 
salesman doing his darndest to disco) r- 
age her. It would make a rip-roari ig 


skit for a sales convention. 
* a * 


Performance Tests 

In re our recent editorial discussio 1s 
of performance tests, it might be notod 
that the Bohn electric refrigerator : e- 
tail store at 66 W. 45th St. in Niw 
York City has a little performance «x- 
hibit in its front window. 

Bohn refrigerators have the unit in 
the top. This unit is get-at-able by 
opening a door above the food compart- 
ment door. 

On this door, which rests at right 
angles with the box when opened, the 
Bohn people have placed a single-pane! 
recorder, which shows the room temper- 


come right in,” invited ie 


j ature, food storage compartment tem- 


perature, and freezing compartment 
temperature to all passersby. 

When we saw it the food compart- 
ment temperature was 39°, the freez- 
ing compartment temperature 22°, and 


the room temperature 70°. 
. - . 


The ‘Happy Warrior’ 
Rings Some Doorbells 


Although he isn’t selling home appli- 
ances, Al Smith, erstwhile presidential 
candidate, is apparently an advocate of 
the cold canvass. 

Last week, the “happy warrior” made 
a doorbell-ringing tour in the neighbor- 
hood of lower Fifth Ave. and Greenwich 
Village, soliciting relief funds. 

In our hour, Mr. Smith convassed all 
the homes in 14 blocks, and collected 
$21 in cash. And he got the promise 
of one Joe Caruso, who peddles oranges 
and apples, to give a portion of his in- 
come from gross sales this week to the 
emergency relief fund. 

Covering 14 blocks in an hour, we 
figure, must constitute some sort of a 
record. 


O. i. a 
Shining Card 


An engaging departure from the 
beaten path in the way of business 
cards has beaten its path to our door 
It belongs to O. L. Hammond, Jr, 
manager of Desmond & Hammond, Lti¢., 
Frigidaire dealer in Los Angeles. 
Under the firm name which tops tlie 
card appears a reproduction of tie 
company’s display window, very much 
in the modern manner. Mr. Hammond's 
name, and the address and telephone 
number of the company occupy the o- 
posite lower corners. 


But the tricky thing about this 
pasteboard tag is the color schem: 
—all of it in black and silver. Looks 
quite like chromium plate with the 
black superimposed. 

We suppose it all goes back tc 
the old idea of crossing a paln 
with silver. 


Glen Desmond, other half of the fir 
was once a newspaperman, later an ed 
cational supervisor for Frigidaire Cor 
then Frigidaire salesmanager in Li 5 
Angeles, and now part owner of th 5 


successful dealership. 
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———— sweeter meat 


EVAPORATOR 


Swear at suicwry Iwentases cost 
“Monvtacturers: Write for Deals! — 
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ELECTRIC REFRIGERATION NEWS, DECEMBER 21, 1932 


~ BUYER’S GUIDE 


Manufacturers Specializing in Service 
to the Refrigeration Industry 
SPECIAL ADVERTISING RATE (this column only)—$12.00 per space. 


Payment is required monthly in advance to obtain this special low rate. 
Minimum Contract for this column—13 insertions in consecutive issues. 
All advertisements set in uniform style of type with standard border. 
Halftone engravings of 100-line screen, either outline or square finish. 
No reverse cuts or heavy black effects. 


No charge for composition. 


[A 


Wedge-locked and_ edge-locked 


Absolute Metal to Metal Contact. 


been eliminated. 
Priced to meet 1932 conditions. 
Write—Wire for Catalog. 


| PEERLESS ICE MACHINE CO., 515 W. 35th St., Chicago, II. 


NEW FIN COIL 
by PEERLESS 


aluminum fins 
tinned copper tubing for methyl chloride, sulphur 
dioxide, F-12, etc..—aluminum tubing for ammonia. 


A Superior Coil in which Soldered Return Bends have 


on 


“Git 1hePEERLESS THERMAL 


| PEERLESS ICE MACHINE CO., 515 W. 35th St., Chicago, Ill. 


EXPANSION VALVE 


(Pat. No. 1870090, Others Pending) 


For use with Methyl Chloride 
and Sulphur Dioxide 


The perfect thermostatic valve. The con- 
trol always resides in the bulb due to the 
patented Peerless warming method. The 
PEERLESS will eliminate your expansion 
valve troubles. 


List Price, $13.50. Write for bulletin. 


116 Broad St., New York 


REFRIGERATION SUPPLIES 


EVERYTHING IN REFRIGERATION 


“SUPERIOR’? CARBON BRUSHES 
Suitable for all types of fractional H.P. motors 


MELCHIOR, ARMSTRONG, DESSAU CO. 


1135 Callowhill St., Philadelphia 


We carry a complete stock of 


including 


Completely assembled and individu- 
ally bagged. Ready for shipment in 
your refrigerator. Write for com- 
plete list of standard sizes and prices. 


| FRED’K N. ROSS, Inc. 


Do You Want Something Else to Sell? 


Home owners are increasingly conscious of the advantages of 
clean, fresh air in kitchen, bath and other rooms of the house. 
There is a big market for MOTOVENT, the electric home venti- 
lator. Fits any window—easy to install—beautiful in appearance. 


Models to retail at 29.50 to 49.50. Attractive margins 
to distributors and dealers. 


MOT OVE N T 


Write for full details. 


1010 Beaubien St., Detroit 


Mr. Salesman: 


How many times have you run into a prospect who answers your points 
on the advantages of your electric refrigerator by telling you about the 


advantages of another brand? Is the prospect always right? Will a mere 


statement from you convince him? 
compact list of the features of all competitive brands come in handy? 
You will find such information on 354 models of 48 different makes in 
the 120-page October Supplement to Refrigeration Directory and Market 
Data Book. This valuable book will be sent free with a new or renewal 
subscription to Electric Refrigeration News ordered before Feb. 1, 1933. 


At such a time, would a neat and 


Use Coupon Below 


BUSINESS NEWS PUBLISHING CO., 
550 Maccabees Bidg., Detroit, Mich. 
Enter my order for [) New 


Enclosed find check for [] 
Countries; [) $600 for Canada (including 
foreign countries. 


| Name 


Address 
| 


Gite ... 


SUBSCRIPTION ORDER 


a 
[} Renewal Subscription to Electric Refrigeration 
free copy of your 120-page Directory Supplement 


$3.00 for United States and Possessions 
tariff of 5 


..193 


News and send 


and Pan-American Union 


cents per copy); } $5.00 for all other 


. State... 


REQUESTS FOR 
INFORMATION 


Please refer to the 1932 Refrigeration 
Directory and Market Data Book for 
a complete list of all manufacturers of 
refrigeration equipment, parts, mate- 
rials, supplies, and accessories; also for 
all available statistical data on sales 
of refrigeration equipment, distribution 
methods, etc. 

New edition with October Supplement 
(paper covers) is now available at $1.00 
per copy. 

Advertisers will be given preference 
in published answers to requests for 
buyer’s guide service, but a complete 
list of all known suppliers will be 
mailed if stamped, self-addressed en- 
velope is enclosed with inquiry. 

Readers who can be of assistance 
in furnishing correct answers to in- 
quiries, or who can supply additional 
information, are invited to address 
Electric Refrigeration News, mention- 


ing query number. 


Commercial Sales Statistics 

Query No. 1013—(Commercial refrig- 
erator manufacturer)—“We have just 
received our copy of the REFRIGERATION 
Directory and MARKET Data Book, with 
Supplement, and note on pages S-48 and 
S-49 that you have reported Nema com- 
mercial sales by states for January, 
February, March, April, and May, 
whereas you report only household sales 
for June, July, and August. 

We are very anxious to obtain the 
commercial figures by states for June, 
July, August, September, and October. 
We would also like to obtain these same 
figures for the months of October, 
November, and December of 1931.” 


Answer—The Nema statistical depart- 


which accounts for the absence of this 
data for June, July, and August in the 
Directory Supplement. 

We are keenly aware of the need for 
sales figures covering commercial equip- 
ment, but it appears that the manufac- 
turers, outside of the Nema group, have 
not yet become appreciative of the value 
of such statistics. We are willing to 
offer our services in any way which will 
facilitate the collection of commercial 
refrigeration statistics, and trust that 
some movement may be organized by 
the leading manufacturers which will 
result in active cooperation toward that 
end. 


Refrigeration Training 

Query No. 1014—"“The National Tech- 
nical Institute, Cleveland, has sent me 
itheir literature on refrigeration train- 
| ing, and your paper’s name appears in 
|the literature, in one way or another. 
| “Would you be frank enough to ex- 
| press your opinion as to the merits of 
their 12-weeks’ training, if you are 
|familiar with it; also as to a person’s 
|ability on completion of their course. 
| “A more important question to me is, 
|how much demand is there for trained 
men in the fields of refrigeration manu- 
facture, service, mechanics, installation, 
etc., including all lines where refrigera- 
tion devices of any sort are used?” 


Ammonia Refrigeration 

Query No. 1015—"Kindly advise me of 
some good publication in the field of 
ammonia refrigeration.” 

Answer — REFRIGERATED Foop News, 
issued monthly, is devoted to commer- 
cial applications of refrigeration, includ- 
jing ammonia machines. It is edited 
mainly from the viewpoint of the user, 
the dealer, and salesman. 


Ice Cream Freezers 

Query No. 1016—‘‘Can you furnish me 
with a list of manufacturers which 
make electric ice cream freezers to be 
used by electrical supply dealers who 
sell the electric home-made ice cream 
units.” 


| Answer—It appears that you refer to 
|}the small ice cream freezers which can 
| be operated in a household electric re- 
|frigerator. Manufacturers of these de- 
}vices are listed on page 341 of the ReE- 
FRIGERATION Directory and MARKET DATA 
| Book. 

} 

Refrigeration Books 

| Query No. 1017—“I am very anxious 
lto secure a good book dealing with 
|household and commercial refrigeration, 
lone that provides complete treatment 


but is not too technical. One of our 
engineers has recommended to me 
|\*Household Refrigeration” by H. B 


Hull, published by Nickerson & Collins 
|Co. of Chicago. Can you furnish this 
| book, or tell me how I can secure it? 
|I will welcome any other suggestions.” 
| Answer—Mr. Hull’s book has long 
|been considered the best on household 
refrigeration. More recent books, cover- 
jing both household and commercial re- 
|frigeration, are the second edition of 
“Refrigeration” by Moyer and Fitzz, 
published by McGraw-Hill Book Co., 330 
W. 42nd St., New York City, and the 
third edition of “Principles of Refriger- 
ation” by W. H. Motz, published by 
| Nickerson & Collins, 435 N. Waller Ave., 
| Chicago. 
As a service to readers, we accept 
|}cash orders for refrigeration books and 
|transmit such orders to the various 
publishers. 
Absopure Refrigerators 
Query No. 1018— (Dealer, Ohio) 
have an apartment house prospect for 


= Fe 7 


eight refrigerators, with trade-ins on 


ment discontinued commercial figures, |. 


Absopure refrigerators. Please advise if 
this make is still being manufactured, 
and the address of the manufacturer.” 

Answer—The Absopure business was 
purchased by Universal Cooler Corp., 
7424 Melville Ave., Detroit. Write direct 
to this company for information regard- 
ing it. 

Compressor Gaskets 

Query No. 1019—(Manufacturer, Rhode 
Island)—‘“We are trying to locate man- 
ufacturers of asbestos or fibre type gas- 
kets for electric refrigerators. Your 
Directory lists compressor gaskets, but 
does not distinguish between the lead 
and fibre types.” 

Answer — The following manufac- 
turers supply asbestos and fibre gas- 
kets: Acme Mfg. & Gasket Co., 3431 
Market St., Philadelphia; Chicago Wil- 
cox Mfg. Co. E. 77th St. & Anthony 
Ave., Chicago; and McCord Radiator & 
Mfg. Co., 2587 E. Grand Blvd., Detroit. 

Bottle Coolers 

Query No. 1020—(Manufacturer of beer 
dispensing equipment, New York)—‘We 
would appreciate your sending us a list 
of manufacturers of bottle coolers.” 


Answer—See page 195 of the REerric- 
ERATION DirReEcTORY and MArKetT DATA 
Book. 


Blackmore Patent Number 
Query No. 1021—What is the number 
of the Blackmore patent on tempera- 
ture control?” 
Answer—1,658,323. 


Grunow Address 
Query No. 1022—Please send me the 


address of the new Grunow Corp. in 
Chicago.” 
Answer—4127 George St., Chicago. 
Rhinelander Refrigerator 
Query No. 1023—‘Kindly advise me 


where the Rhinelander refrigerator is 
manufactured, and give me the correct 
address.” 
Answer - 
Co., Rhinelander, 


Rhinelander Refrigerator 


Wis. 


Information on the Industry 

Query No. 1024—‘We have been re- 
ferred to you by the U. S. Department 
of Commerce, Washington, D. C., for 
certain information relative to the elec- 
tric refrigeration trade. Will you be 
kind enough to provide us with monthly 
sales records throughout the United 
States, giving us the number of units 
sold per month during the years 1930, 
1931, and up to Dec. 1, 1932.” 

Answer—All available statistics on 
electric refrigeration sales through 
September, 1932, are published in the 
REFRIGERATION DirREcTORY and MARKET 
Data Boox. Additional figures which 
may be released from time to time are 
published in the weekly issues of 
ELEcTRIC REFRIGERATION NEWS. 


S.E.D. Address 
Query No. 1025—"Kindly send me the 


address of the Society for Electrical 
Development.” 

Answer—420 Lexington Ave, New 
York City. 


G. E. STOCKHOLDERS WILL 
RECEIVE SHARES IN RADIO 


SCHENECTADY, N. Y.—At a meet- 
ing of the board of directors recently, 
acting in accordance with the decree 
entered in Wilmington, Del., it was de- 
cided that the General Electric Co. will 
distribute on Feb. 20, 1933, to stock- 
holders of record Dec. 16, 1932, one 
share of common stock of the Radio 
Corp. of America for every six shares 
of General Electric Co. common stock 
held, and scrip for fractional shares. 

The General Electric Co. holds a total 


treasury of approximately 381,000 shares 


MARTIN NAMED WHOLESALE 
MANAGER BY RIDDICK 


NEW ORLEANS—Don Martin, for 
mer range specialist for the Edison Gen 


eral Electric Appliance Co., is now in 
charge of the range and refrigerator 
wholesale departments for A. G. Rid- 


General Electric distributor 


US 


dick, 
here 


Inc., 


“We | 


| 


| 


f finned tubing . 


Send for 10ON folder — it gives 


complete specifications. 


THE BUSH MFG. C 


HARTFORL 


of 5,188,755 shares of common stock 
of the Radio Corp., and after this dis- | 
tribution will have a balance in its 


THE CONDENSER 


PAYMENT IN ADVANCE is required 
for advertising in this column. The 
following rates apply: 

POSITIONS WANTED—Fifty words 
or less, one insertion $2.00, additional 
words four cents each. Three inser- 
tions $5.00, additional words ten cents 
each. ALL OTHER CLASSIFICATIONS 
—Fifty words or less, one insertion 
$3.00, additional words six cents each. 
Three insertions $8.00, additional words 
sixteen cents each. 

REPLIES to advertisements with box 
numbers should be addressed to the 
box number in care of Electric Refrig- 
eration News, 550 Maccabees Building, 
Detroit, Mich. 


MISCELLANEOUS 


EXCLUSIVE SALES REPRESENTA- 
TIVES wanted in Albany, Boston, Spring- 
field, Cleveland, Pittsburgh, and a few other 
Eastern cities to sell a complete line of 
commercial and household Refrigeration and 
Oil Burner Parts and Supplies. Good op- 
portunity for active firms or individuals 
with knowledge of this trade. Box 626. 


Testing Laboratory 
For refrigerators 
and refrigerating equipment 


George B. Bright Co. 


Refrigerating Engineers and Architects 


2615 12th St., Detroit, Mich. 


NAME PLATES a. xinos... 
Vitreous Enameled or All Metal 


Let us design &@ new name plate worthy of the product it 
represents. 


meD.LASULD CO. 


COLUMBUS, OHIO 


SULPHUR 
DIOXIDE 


VIRGINIA SMELTING CO 


WEOT WOME Le a 


Testing Service 
for Domestic and Commercial 
Electric Refrigeration 


Testin and experimental 
laboratory service for Man- 
ufacturer, Distributor, Cen- 
tral Station. Test data ex- 
clusive property of client. 
Electrical 
Testing Laboratories 
80th St. & East End Ave. 


New York 


Artic 


REG US PAT OFF. 


(R & H Methyl Chloride) 


The IDEAL 
REFRIGERANT 


TABLE . . . non-corrosive... 

easy to handle and service... 
high in operating efficiency . . . 
ARTIC meets all the demands 
of modern refrigeration equip- 
ment for household and ‘com- 
mercial use. 


For further information write .. . 


| The Roessler & Hasslacher 
| Chemical Co. 
| Incorporated 

Empire State Bldg. 


350 Fifth Ave. 
Nev Yore, N.Y 


mg FINNED TUBING 
INDIVIDUAL SQUARE FINS 


With modern equip: 
ment for quantity pro- 
duction and 22 years 
experience in the manufacture of finne 
ubing, we are ready to meet the various 
equirements of the refrigeration indus- 
for condensers or | 
ther fabricated forms 


*_* * 
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